Chapter 8 Print Media

Key issues within this chapter:
· Print media have a useful role in health promotion in providing information on health issues.

· The effectiveness of print media depends on achieving a match between the readability of the materials and the level of literacy and health literacy of the intended audience.

· Health promotion needs to adopt a systematic approach to the development of print materials including: initial research to develop appropriate messages; good quality design using clear and attractive lay-outs; careful attention to ensure readability of the content; and pre-testing for comprehension, attention-generating potential and relevance of the content.

By the end of this chapter you should be able to:
· identify when print material can play a role in health promotion.
· understand concepts such as health literacy, readability, layout, design, pre-testing.
· be able to adopt a systematic approach to the design and use of print materials in health promotion.
