Lesson Plan 2.2

Gender identities
Aim

To examine the role of the agencies of socialization in the social construction of gender identities and to what extent gender identities are changing.

Preparation
Students should first read pages 61-75 (could do for homework prior to lesson).
Activity

In small groups or pairs, students discuss the ways in which the agencies of socialization affect gender roles. Each group member chooses one or two agencies of socialization, such as the family, education, peer group, mass media, religious institutions (like churches, mosques or temples), etc. and has to produce: 

a) examples drawn from both the textbook and, particularly, their own experiences of how that agency influences male and female identities

b) examples and suggestions of the ways traditional (or hegemonic) gender identities  might be changing, and why.

Each group puts their ideas and evidence together and makes a short presentation to the rest of the class. 

Debriefing

The teacher can coordinate class discussion on whether the evidence they have been presented with is valid, and/or is it based on crude and over-simplified stereotypes that are outdated. To what extent are gender stereotypes changing? Ideas like hegemony, hegemonic identities, the double standard, Oakley’s four processes, the hidden curriculum, teacher stereotyping, sexism in the media (especially the mass-circulation tabloid ‘red top’ newspapers) and popular TV programmes might all be explored.

Follow up homework could be to write about a one and half side essay on ‘Critically examine the role of any one agency in the social construction of gender identities’. 

