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PRE-PUBLICATION SPECIAL OFFER

Welcome to the Blackwell Encyclopedia of Management website — bringing you the latest news and
updates on the 24 edition of aur flagship business and management reference waork

Fully updated volumes chart the major developments that have occurred in: knowledge management;

; new  athics and lated issues; technology and innovation;
‘e-buginess’, emerging markets; networks and alliances; new organizational forms; and new avenues of
business growth. With the addition of a brand new valume on entrepreneurship, the second edition of the
Encyclopedia is now a 12 volurne set plus index.

The new edition of this landmark work will be produced in print farmat and, for the first time, online as part
of the EBSCO Publishing portfolio of reference databases

See what our Editar in Chief, Cary Cooper, has to say about the new edition here, or simply brogss
your leisure

If you have any comments or gueries, feel free to contact s,

sk -

www.managementencyclopedia.com to:

find out the latest
available information on
content and contributors

look at sample entries in
advance of publication
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G Contents

Editorial Team . .
The 2" edition of the Blackwell Encyclopedia of Management has heen expanded and now comprises
Contents 12 wolumes plus a comprehensive index. Each volume is devoted to, and provides authoritative coverage
e of, a central area of management including a brand new volume an Entreprencurship

FAQs For the first time the Encyclopedia will also be produced online as part of the EBSCO Publishing portfolio
Dby of reference databases, widening the scope and reach of the whole project and providing users with a
fully flexible resource linked to wider literature and to an associated Blackwell Management Library
Online
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Editorial Team
For the 2 edition of the Blackwell Encyclopedia of Management, the editors have brought together a

team of the world's best acadernics and teachers. Yolume editars and contributing schalars are based at
10p business schools and represent an unrivalled collection of expertise and knowledge

Editor in Chief

CAI ER is based at Lancaster University as Professor of Organizational

ology. He is the author of over 80 books, is past editor of the Journal of
Organizational Behavior and Faunding President of the British Academy of
Management.

to view Cary Coopet's |atest update on the Encyclopedia.

Advisory Editors
CHR| GYRIS is Jarnes Bryant Conant Professor of Education and Organizational Behavior at
Harvard Business School

WILLIAM HAYNES STARBURCK is Professor of Management and Organizational Behavior at the Sterm
School of Business, New York University
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Volume Overview

Elackwell Encyclopedia of Management: Business Ethics
Edited by PATRICIA H. WERHANE & R.EDWARD FREEMAN with EMILY MEAD
Eoth University of Virginia

Volume Overview

Blackwell Encyclopedia of Entrey
Edited by MICHAEL A. HITT & R. DUANE IRELAND
Both Texas A&M University

Volume Overview

Blackwell Encyclopedia of Management: Finance
Edited by 1AM GARRETT

Manchester Business Schoal
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Pre-publication Offer
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From the
Editor-in-
Chief:

“The new look Blackwell Encyclopedia of Management is
a major update on our successful international compendium
of management concepts and terms. We have not only
updated the entries from the original volumes but have
also introduced a large number of new constructs and
entries, and indeed have extended the topic range by
adding a new volume on entrepreneurship.

We have many new authors from across the world, making
this the most comprehensive, wide-spread (in terms of global
contributors) and scholarly work anywhere in the world.”

Cary L. Cooper, CBE
Editor-in-Chief

Cary Cooper is based at Lancaster University as
Professor of Organizational Psychology. He is the
author of over 80 books, past editor of the Journal of
Organizational Behavior and Founding President of the
British Academy of Management.

ADVISORY EDITORS
Chris Argyris - Professor of Education and
Organizational Behavior at Harvard University

William Haynes Starbuck - Professor of Management
and Organizational Behavior at Stern School of Business,
New York University
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We are delighted to announce the second edition

manager

of the Blackwell Encyclopedia of Management,
the definitive management reference source for

students, researchers,
academics and
practitioners in the
field of business and
management.

Bringing together
specially-
commissioned and
carefully edited
entries from an
international team
of the world's best
scholars and
teachers, the
Blackwell
Encyclopedia of
Management is
divided into 12
individual subject
volumes and an
index. Each volume
provides authoritative
coverage of a specific
area of management,
including a brand
new volume on
entrepreneurship.
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ning nor integrated” category appeared in only
16 instances and 10 firms" (Fletcher and Harris,
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out emergent strategics? Organizational archi-
tecture is the conduit through which strategies
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strateyy im mind. Gi

s
Brown, 1999), ummi»qmm. 10 a better under-
standing of how organizational architecture fa-
cilitates or inhibits the exhibition of emergent
strategy should be a high priority for research-
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by an organiztion’s members (Burgelnun, Mamager Alast Know.
1984). The effective explodtation of entrepre- N
neurial oppartunities would, seem 1o )
be dependent upon the organization’s ability
w craft an emergent strategy designed with entreprencur
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This new edition has been extensively revised and
expanded to take account of rapid changes that
have taken place in knowledge management;
globalization; new technologies; ethics and
governance-related issues; technology and
innovation; e-business; emerging markets;
networks and alliances; new organizational
forms; and new avenues of business growth.

ISBN: 0-631-23317-2

Publication date: December 2004
246mm x 171mm / 6.75in x 9.75in
12 volumes in 4224 pages
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Over 6500 individual entries

Entries range from short definitions of key terms

to essays providing explorations of major topics.
Each volume has been carefully designed to give
both the expert and the newcomer a multi-level

guide and reference source to the subject.

R Extended bibliographies

Comprehensive and up-to-

date bibliographies refer

the reader to the relevant wider international

literature and the foremost

scholarship in their field.

=== 1500 world-renowned contributors

The editors have brought together an
international team of contributing scholars from
the world's leading schools of business and
management including: Harvard Business School,

Babson College,
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a behavior an individual might display at certain
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Warwick Business
School, Manchester
Business School,
Thunderbird - The
Garvin School of
International
Management, and
Texas A&M University.

Enhanced
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cross-referencing

Sophisticated cross-
referencing allows
the reader to move
from topic to related
topic within each
volume and
between volumes.
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The
Editorial
Team:

Volume I: Accounting
Edited by Colin Clubb

Imperial College London

Volume Il: Business Ethics

Edited by Patricia H. Werhane & R. Edward Freeman
Both University of Virginia

NEW FOR THE
Volume lll: Entrepreneurship _

Edited by Michael A. Hitt & R. Duane Ireland
Both Texas A&M University
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Volume IV: Finance

Edited by lan Garrett
University of Manchester

Volume V: Human Resource Management

Edited by Susan Cartwright
University of Manchester

Volume VI: International Management
Edited by Jeanne McNett, Henry W. Lane, Martha

Maznevski, Mark E. Mendenhall & John J. O'Connell
Assumption College; Northeastern University; IMD, Lausanne;
University of Tennessee at Chattanooga; Thunderbird - The Garvin
School of International Management

Volume VII: Management Information Systems

Edited by Gordon B. Davis
University of Minnesota

Volume VIII: Managerial Economics

Edited by Robert McAuliffe
Babson College

Volume IX: Marketing

Edited by Dale Littler
University of Manchester

Volume X: Operations Management
Edited by Nigel Slack & Michael Lewis

Both Warwick Business School, University of Warwick

Volume XI: Organizational Behavior
Edited by Nigel Nicholson

with Madan Pillutla & Pino Audia
All London Business School

Volume XII: Strategic Management
Edited by John McGee

Warwick Business School, University of Warwick

Volume XIlII: Index



Inside the second edition of the Blackwell Encyclopedia of Management ...

The Blackwell Encyclopedia of
Management Library Online

In addition to the print format, the new edition of this
landmark work will be available

corporate citizenship; the Sarbanes-Oxley Act;and socially
responsible investing. Entries dealing with different
countries have been updated to reflect the current

business climate.

Entrepreneurship

flexible resource linked to
wider literature, including an
associated Blackwell Library of
Handbooks in the field.

online via the EBSCO host plat-

form.

This online facility will widen
the scope of the whole project i

and provide users with a fully ' 3

The Blackwell Encyclopedia of
Management Library Online
provides access to the most

ENTREP RENEURSH IP

This new volume charts the
key concepts and frameworks
in the growing field of entre-
preneurship, covering ‘creative

destruction’; competitive

dynamics; real options; social
capital; corporate entrepre-
neurship; risk management;
franchising; succession plan-
ning; location effects; spinoffs;

and product innovation.

comprehensive
business reference source
available and offers the researcher:

@l Superior search functionality enabling thematic,
content and free text searches allowing the reader to
find what they want quickly

Authoritative and comprehensive coverage of
each-of the major subject areas

e A fully indexed and cross-referenced research
resource that makes it easy to move from topic to topic

al Regularly updated content ensuring the latest
debates and research are available through this one-stop
research resource.

Abstract and indexing information for the Blackwell
Encyclopedia of Management and its companion books
will

also be available in the EBSCO Business Source Premier
Database.

For more information on how to order the online version,
e-mail Mike Bucco at EBSCO at: mbucco@epnet.com

Accounting

A wide range of topics in financial reporting; management
accounting; auditing; and social accounting are examined
in this second edition.The contribution of research to the
analysis of existing accounting practices and the

development of new practices is updated.

Business Ethics

The business ethics climate has changed dramatically in
recent years, particularly in the light of financial impropri-
ety from companies such as Enron, WorldCom, Global
Crossing and Tyco. The second edition of this volume
takes the

lessons learnt from these cases into account and includes

many new subjects such as

Finance
New contributions reflect the emergence of behavioral
finance; advances in asset pricing; and econometric
methods in finance; such as the role of Threshold

Autoregressive and Markov Switching models.

Human Resource Management

New content is provided on the ‘balanced scorecard;
Human Relations and ‘contingency’ approaches; on

human capital theory; action learning and teams; change
management; personal development plans; bullying in the

workplace; and management consultancy.

International Management

This revised edition covers recent developments arising
from globalization, the internet, e-commerce and meta-
markets. Information on new International Standards is
included together with the impact of the European Union
and the new geo-political areas of the Russian Federation
and China.

Management Information Systems

Up-to-date information is included on recent
developments in the use of information systems in
organizations and the information systems function that

plans, implements and operates the systems. New

cations for

business processes explained.

Managerial Economics
In addition to the standard terms
and concepts in

managerial economics, new items




