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CALL FOR PAPERS

2009 World Marketing Congress
Oslo, Norway
July 22-25, 2009
Submission Deadline: October 1, 2008
Conference Theme — “Marketing in Transition: Scarcity, Globalism, and Sustainability”

Conference Co-Chairs:
Victoria L. Crittenden, Boston College, USA
Linda Ferrell, University of New Mexico, USA
Goran Svensson, Oslo School of Management—Campus Kristiania, Norway

Businesses around the world are facing a ‘changing playing field.” We are more aware than ever of the impact of limited resources on all
business decisions, especially those related to marketing strategy and implementation. As markets become borderless, we have an
increasing responsibility to pursue marketing management with a sensitivity and concern for eco-responsibility and developing sustainable
business practices, while maintaining excellence in all of our marketing activities. Everything we do in marketing will be affected by
scarcity, globalism, and sustainability. This conference seeks to address these issues and more to provide a forum for discussing pertinent,
emerging concerns in marketing.

The venue of the conference is at the Oslo School of Management — Campus Kristiania, which is located in the heart of Oslo. Within
walking distance, one can experience the beauty and serenity of the great Scandinavian capital of Norway. The city of Oslo offers both
urban and outdoor experiences. The conference venue is by the main commercial street and within walking distance to major tourist
attractions (e.g. the Royal castle, the harbor area) and transport facilities (e.g. airport, buses, trains and taxis). The conference hotel is the
Clarion Hotel Royal Christiania.

To participate, submit competitive papers (not abstracts) or special session proposals electronically to the appropriate track chair listed
below. Important Note: It is against AMS policy to submit the same paper or special session proposal to multiple tracks. We look
forward to seeing you and engaging in the lively intellectual discussions and warm fellowship that are trademarks of the Academy of
Marketing Science and the World Marketing Congress.

Victoria L. Crittenden Linda Ferrell Goran Svensson

North American Co-Chair North American Co-Chair Conference Co-Chair
Department of Marketing Anderson School of Management Oslo School of Management
Boston College University of New Mexico PO Box 1195 Sentrum

140 Commonwealth Avenue MSC05-3090 0107 Oslo, NORWAY
Chestnut Hill, MA 02467 USA Albuquerque, NM 87131 USA E-mail: goran.svensson@hh.se
Phone: 617.552.0430 Phone: 505.277.7056

E-mail: victoria.crittenden@bc.edu Email: LFerrell@mgt.unm.edu

Program Tracks

Business-to-Business Marketing

Jeff Tanner Alexander Haas

Baylor University University of Bern

Department of Marketing Institute of Marketing and Management
Hankamer College of Business Marketing Department

HSB 208 Engehaldenstrasse 4

One Bear Place #98007 CH-3012 Bern SWITZERLAND
Waco, TX 76798 USA Phone: 41.31.631.4541

Phone: 254.710.3485 Fax: 41.31.631.8032

Fax: 254.710.1068 E-mail: Alexander.Haas@imu.unibe.ch

E-mail: Jeff_Tanner@baylor.edu

Consumer Behavior
Curtis P. Haugtvedt Vincent Wayne Mitchell
Ohio State University City University
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Fisher College of Business
2100 Neil Avenue

Columbus, OH 43210 USA
Phone: 614.292.6228
E-mail: haugtvedt.1@osu.edu

Electronic and Interactive Marketing
Tanuja Singh Wendy Wilhelm
Northern Illinois University
College of Business
Department of Marketing
DeKalb, IL 60115 USA
Phone: 815.753.7967

Fax: 815.753.6014
E-mail: tanuja@niu.edu

Parks Hall 415

Phone: 360.650.4816

Entrepreneurship and Small Business
Fredric Kropp

Fisher Graduate School of International Business
Monterey Institute of International Studies

460 Pierce Street

Monterey, CA 93940 USA

Phone: 831.647.6684

Fax: 831.647.6506

E-mail: fredric.kropp@miis.edu

Environmental Issues in Marketing
Peggy Cunningham

Queens University

School of Business

Goodes Hall, Rm 206

Kingston, Ontario

K7L 3N6 CANADA

Phone: 613.533.2327

Fax: 613.533.2321

E-mail: pcunningham@business.queensu.ca

Western Washington University
College of Business and Economics
Finance and Marketing Department

Bellingham, WA 98225-9073 USA

Cass Business School

106 Bunhill Row

London, EC14 8TZ, UNITED KINGDOM
Phone: 44.20.7040.5108

Fax: 44.20.7040.8328

E-mail: v.mitchell@city.ac.uk

John Thanopoulos
University of Piraeus

80, Karaoli & Dimitriou Street
Piraeus 18534, GREECE
Phone: 30210.4142256

Fax: 30210.4142339

E-mail: jt@unipi.gr

E-mail: Wendy.Wilhelm@wwu.edu

Kishore Gopalakrishna Pillai
University of Leeds

Leeds University Business School
Department of Marketing

Leeds, UNITED KINGDOM

LS2 9JT

Phone: 44.113.3432636

E-mail: kgp@lubs.leeds.ac.uk

Michael Jay Polonsky

Victoria University

Sch of Hospitality, Tourism, & Mktg

PO Box 14428

Melbourne City, Vic 8001 AUSTRALIA
Phone: 6139.688.4625

Fax: 6139.688.4931

E-mail: michael.polonsky@vu.edu.au

Excellence in Marketing Education and Innovative Teaching

Carol W. DeMoranville
Bryant University

Department of Marketing

1150 Douglas Pike

Smithfield, Rl 02917 USA
Phone: 401.232.6554

Fax: 401.232.6435

E-mail: cdemoran@bryant.edu

Global Marketing
Brian Chabowski

The University of Tulsa
College of Business Admin.
301 Business Admin. Hall
800 S. Tucker Dr.

Tulsa, OK 74104 USA
Phone: 918.631.2953

Fax: 918.631.2083

E-mail: brian-chabowski@utulsa.edu

Tomas Hult
Michigan State University

Mathew Joseph

Tore Mysen

Oslo School of Management
PO Box 1195 Sentrum

0107 Oslo, NORWAY
E-mail: Tore.Mysen@ombh.no
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Health Care Marketing
Stefan Lagrosen

University West

University West

SE-461 86 Trollhattan
SWEDEN

Email: Stefan.Lagrosen@htu.se

Innovation and Creativity

Kenneth B. Kahn

Purdue University

Burton D. Morgan Center for Entrepreneurship
1201 West State Street

West Lafayette, Indiana 47907-2057 USA
Phone: 765.496.3223

Fax: 765.494.9870

kbkahn@purdue.edu

Integrated Marketing Communications
Diana L. Haytko

Missouri State University

246 Glass Hall

901 S. National Avenue

Springfield, MO 65897 USA

Phone: 417.836.3034

Fax: 417.836.4466

E-mail: dianahaytko@missouristate.edu

Kenneth Miller

University of Technology, Sydney
School of Marketing

PO Box 123

Broadway, NSW 2007
AUSTRALIA

Phone: 6129514.3528

Fax: 6129514.3535

E-mail: ken.miller@uts.edu.au

Petra de Weerd-Nederhof

University of Twente

School of Management and Governance
PO Box 217

7500 AE Enschede

The Netherlands

Phone: 31.53.4893499

Fax: 31.53.4892159

E-mail: p.c.deweerd-nederhof @utwente.nl

Joél BREE

University of Rouen

Professeur & I’université de Caen

Titulaire de la chaire “consommation des 0-25 ans
au groupe ESC Rouen

Normandy, FRANCE

Phone: 06.60.17.18.49

E-mail: Joel.Bree@groupe-esc-rouen.fr

Marketing Ethics, Corporate Governance, and Leadership

William Locander

Jacksonville University

Davis College of Business, Suite 152
2800 University Blvd. N.
Jacksonville, FL 32211 USA
Phone: 904.256.7672

Fax: 904.256.7463

E-mail: wlocand@ju.edu

Marketing Research Methods
Joe Hair

Kennesaw State University
Department of Marketing

1069 Ector Chase

Kennesaw, GA 30152 USA

Phone: 678.797.9736

Fax: 678.797.9783

E-mail: jhair3@comcast.net

Marketing Strategy
William Cron

Texas Christian University

M. J. Neeley School of Business
TCU Box 298540

Bodo Schlegelmilch
Wirtschaftsuniversitaet Wien

International Marketing & Management
Augasse 2 — 6, 1090 Vienna, Austria
Phone: 43.1.31336.5103

Fax: 43.1.31336.793

E-mail: bodo.schlegelmilch@wu-wien.ac.at

Richard Hanna

Artur Baldauf

University of Bern
Department of Management
Engehaldenstrasse 4



Fort Worth, TX 76129 USA
Phone: 817.257.7534

Fax: 817.257.6431

E-mail: b.cron@tcu.edu

Neuroscientific and Anthropological Methods
S. Adam Brasel

Department of Marketing

Boston College

140 Commonwealth Avenue

Chestnut Hill, MA 02467 USA

Phone: 617.552.1952

Fax: 617.552.6677

E-mail: brasels@bc.edu

Product and Pricing Strategies
Nicholas Nugent

Southern New Hampshire University
School of Business

2500 North River Road

Manchester, NH 03106 USA

Phone: 603.629.4630

Fax: 603.629.4632

E-mail: n.nugent@snhu.edu

Relationship Marketing
Kathleen Krentler

San Diego State University

College of Business Administration
Department of Marketing

San Diego, CA 92182 USA

Phone: 619.594.4762

Fax: 619.594.3272

E-mail: Kathleen.Krentler@sdsu.edu

Retailing

Deanne Brocato

lowa State University
Department of Marketing

3256 Gerdin Business Building
Ames, IA 50011 USA
Phone: 515.294.9634

Fax: 515.294.2534

E-mail: brocato@iastate.edu

Selling and Sales Management
Tom Ingram

Colorado State University

110 Rockwell Hall

Fort Collins, CO 80523

Phone: 970.491.3723

Fax: 970.491.5956

E-mail: tom.ingram@Dbusiness.colostate.edu

Services Marketing
Michael K. Brady

3012 Bern

Switzerland

Phone: +41 (0)31 631 53 31

Fax: +41 (0)31 631 53 32

E-mail: artur.baldauf@imu.unibe.ch

Martin Reimann

Stanford University
Psychology Department

420 Jordan Hall

Stanford, CA 94305 USA
Phone: 650.723.7431

Fax: 650.725.5699

E-mail: mreimann@stanford.edu

José 1. Rojas-Méndez

Carleton University

Sprott School of Business

925 Dunton Tower

1125 Colonel By Drive

Ottawa, Ontario K1S 5B6 CANADA
Phone: 613.520.2600 ext. 8014
E-mail: jose_rojas@carleton.ca

Jacqueline Pels

Universidad Torcuato Di Tella
Saenz Valiente 1010

1428 ATG Burenos Aires
ARGENTINA

Phone: 54.11.5169.7319
E-mail: jpels@utdt.edu

Chris Dubelaar

Monash University

Department of Marketing

Faculty of Business and Economics

PO Box 197

Caulfield East

VIC 3145, AUSTRALIA

Phone: 61.3.9903.1580

Fax: 61.3.9903.1558

E-mail: Chris.Dubelaar@buseco.monash.edu.au

Derek N. Hassay

University of Calgary

Haskayne School of Business—Marketing Area
2500 University Dr. N.W.

Calgary, AB CANADA T2N 1N4

Phone: 403.220.8471

Fax: 403.282.0095

E-mail: derek.hassay@haskayne.ucalgary.ca

Leyland Pitt
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Florida State University Simon Fraser University

Department of Marketing Segal Graduate School of Business
College of Business 500 Granville Street

Tallahassee, FL 32306 USA Vancouver, B.C. V6C 1W6 CANADA
Phone: 850.644.7853 Phone: 778.782.7712

E-mail: mbrady@cob.fsu.edu Fax: 604.291.5122

E-mail: Ipitt@sfu.ca

Social Entrepreneurship and Nonprofit Marketing

Charles S. Madden Gillian Sullivan Mort

Baylor University Griffith Business School

One Bear Place #98007 Department of Marketing

Hankamer 203 Griffith University Nathan Campus
Waco, TX 76798 USA Room N50 2.35 Business Building 1
Phone: 254.710.3523 170 Kessels Road

Fax: 254.710.1068 NATHAN QLD 4111

E-mail: Stan_Madden@baylor.edu AUSTRALIA

Phone: 617.373.57344
Fax: 617.373.57126
E-mail: gillian.mort@griffith.edu.au

Tourism

Arch G. Woodside Drew Martin

Boston College University of Hawai’i at Hilo
Fulton 450 College of Business and Economics
Chestnut Hill, MA 02467 200 West Kawili Street

Phone: 617.552.3069 Hilo, Hawai’i 96720-4091

Fax: 617.552.6677 Phone: 808.974.7553

E-mail: woodsiar@bc.edu Fax: 808.974.7685

E-mail: drmartin@hawaii.edu

Wholesale Distribution and Supply Chain Management

Bert Rosenbloom Jim Quinn

LeBow College of Business Trinity College

Drexel University University of Dublin
Philadelphia, PA 19104 USA School of Business

Phone: 215.895.6992 Dublin, IRELAND

Fax: 215.859.6975 Phone: 353.1.8961339
E-mail: rosenblb@drexel.edu E-mail: james.quinn@tcd.ie

Guidelines for Submitting Manuscripts and Special Session Proposals

All manuscripts and special session proposals are to be submitted by e-mail as attached “word.doc” files to the
appropriate track chairs. To facilitate the flow of papers, submissions originating in the United States should be submitted to
one or both of the USA track co-chairs (if not one, please submit to both non-USA track co-chairs). Submissions originating
outside of the United States should submit to one or both of the non-USA track co-chairs (if not one, please submit to both
USA track co-chairs).

Manuscripts should follow the Journal of the Academy of Marketing Science style guidelines (found at
http://www.jams.org). Papers should not exceed 20 double-spaced pages in total length including all exhibits and
references. Be sure to include the title of the paper, names and affiliations of each author, and complete contact information
for the corresponding author (surface mail address, e-mail address, fax, and phone number) on the cover. Important note: It
is against AMS policy to submit the same paper or special session proposal to multiple tracks. Manuscripts will be double
blind reviewed. Please do not identify authors in the paper beyond the cover page.

Upon acceptance, the author agrees to: (a) release the copyright to the Academy of Marketing Science unless
choosing to publish only an abstract; (b) return the manuscript in correct format in a timely fashion to the Proceedings Editor;
and (c) have at least one author appear at the conference to present the paper. The page limit for published papers is five
single-spaced pages. Longer papers (up to 10 pages) will be allowed at the rate of US$50 per page or fraction thereof over
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the limit of five pages. Authors of accepted paper can choose to publish a one-page abstract in the Proceedings. Any
accepted manuscripts not presented at the conference will not be published in the AMS Proceedings. It is ultimately the
author’s responsibility to see that any paper accepted for publication is provided to the Proceedings Editor and appropriate
track chair on time and in the proper format. All manuscripts accepted for publication must be submitted to the Proceedings
Editor electronically via e-mail, formatted according to the 2009 WMC Proceedings style guidelines (which will be supplied
to you upon acceptance), by the Proceedings deadline.

Special session/panel proposals should be submitted by e-mail as attached “word.doc” files to the appropriate track
chair. Proposals should contain a 100-word bio of each speaker, a one-page description of the session, and a one-page
description of each presentation. Special session/panel proposals will be reviewed, and those rated as highest quality and
most in keeping with the conference theme will be accepted for presentation.

AMS Web Site: www.ams-web.org



