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The Blackwell
Encyclopedia of
Management
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The 12 Volume
Blackwell
Encyclopedia of
Management kwell Encyclopedia of Management, The

Second Edition

Encyclopedia Editor: CARY L. COOPER
Advisory Editors: CHRIS ARGYRIS 
& WILLIAM STARBUCKCOOPER, CARY L ARGYRIS, CHRIS STARBUCK, WILLIAM

Lancaster University; Harvard University; New York University

4224 PAGES 

0-631-23317-2  [ISBN13: 978-0-631-23317-6]  HB  /  2004
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The Blackwell Encyclopedia of Management:

Accounting yclopedia of Management: Accounting

Second Edition

Edited by COLIN CLUBBCLUBB, COLIN

University of Warwick

This new edition contains contributions from over 120

world-renowned experts and covers a wide range of

topics in financial reporting, management accounting,

auditing and social accounting. It also provides

references to important sources in the academic and

professional literature.

456 PAGES  

1-4051-1827-X   [ISBN13: 978-1-4051-1827-9]  HB  /  MAY 2006

The Blackwell Encyclopedia of Management:

Business Ethics of Management: Business Ethics, The

Second Edition

Edited by PATRICIA H. WERHANE,
R. EDWARD FREEMAN & EMILY MEADerhane, Patricia FREEMAN, R.EDWARD

All University of Virginia

This thoroughly updated new edition contains over 220

entries that interweave the lessons learned from recent

instances of financial malfeasance by companies such as

Enron,WorldCom, Global Crossing, and Tyco with many

new subjects such as corporate citizenship, the Sarbanes-

Oxley Act, and socially responsible investing.

600 PAGES  

1-4051-0013-3  [ISBN13: 978-1-4051-0013-7]  HB  /  MAY 2006

BRAND NEW VOLUME

The Blackwell Encyclopedia of Management:

Entrepreneurship f Management: Entrepreneurship, The

Edited by MICHAEL A. HITT 
& R. DUANE IRELANDitt, Michael IRELAND, DUANE

Both Texas A & M University 

This brand new volume presents an authoritative,

state-of-the-art overview of the growing field of

entrepreneurship. It features 90 important

entrepreneurship concepts written by 110 international

contributors and charts the key concepts and

frameworks of the field.

280 PAGES  

1-4051-1650-1  [ISBN13: 978-1-4051-1650-3]  HB  /  MAY 2006

The Blackwell Encyclopedia of Management:

Finance Blackwell Encyclopedia of Management: Finance

Second Edition

Edited by IAN GARRETTGarrett, Ian

Manchester Business School, University of Manchester

Fully updated, this edition presents new contributions

to reflect the emergence of behavioral finance,

advances in asset pricing and methods in finance such

as the role of Threshold Autoregressive and Markov

Switching models.

248 PAGES  

1-4051-1826-1  [ISBN13:978-1-4051-1826-2]  HB  /  MAY 2006

The Blackwell Encyclopedia of Management:

Human Resource
Management Blackwell Encyclopedia of Management: Human Resource Management

Second Edition

Edited by SUSAN CARTWRIGHTCARTWRIGHT, SUSAN

Manchester Business School, University of Manchester

This updated edition provides new content on: the

‘balanced scorecard’; human relations and

‘contingency’ approaches; human capital theory; action

learning and teams; change management; personal

development plans, bullying in the workplace; and

management consultancy.

488 PAGES    

1-4051-1697-8  [ISBN13: 978-1-4051-1697-8]  HB /  MAY 2006

The Blackwell Encyclopedia of Management:

International Management Blackwell Encyclopedia of Management: International Management, The

Second Edition

Edited by JEANNE J. MCNETT, HENRY W.
LANE, MARTHA L. MAZNEVSKI, MARK E.
MENDENHALL & JOHN J. O’CONNELLMCNETT, JEANNE LANE, HENRY W MAZNEVSKI, MARTHA L Mendenhall, Mark O Connell, John

Assumption College; Northeastern University; International Institute for
Management Development, Lausanne; University of Tennessee at
Chattanooga; Thunderbird, The Garvin School of International
Management

This revised edition covers recent developments arising

from globalization, the internet, e-commerce and

meta-markets. Information on new international

standards is included together with the impact of the

European Union and the new geo-political areas of the

Russian Federation and China.

376 PAGES 

0-631-23493-4  [ISBN13: 978-0-631-23493-7]  HB  /  MAY 2006

w w w . m a n a g e m e n t e n

http://www.blackwellpublishing.com/book.asp?ref=140511827X&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405100133&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405116501&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405118261&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405116978&site=1
http://www.blackwellpublishing.com/book.asp?ref=0631234934&site=1
http://www.blackwellpublishing.com/book.asp?ref=0631233172&site=1
www.managementencyclopedia.com
http://www.blackwellpublishing.com/book.asp?ref=0631233172&site=1


The Blackwell Encyclopedia of Management:

Management
Information Systems nagement: Management Information Systems, The

Second Edition

Edited by GORDON DAVIS Davis, Gordon NICKLES, STEVE

University of Minnesota

This updated edition now features recent

developments in the use of information systems in

organizations and the information systems function

that plans, implements,and operates the systems. It

also describes new applications of information

technology to systems and processes including those

enabled by the internet.New technologies that a

manager may need to understand are described and

the implications for  business processes explained.

392 PAGES  

1-4051-0065-6  [ISBN13: 978-1-4051-0065-6]  HB  /  MAY 2006

The Blackwell Encyclopedia of Management:

Managerial Economics  of Management: Managerial Economics, The

Second Edition

Edited by ROBERT E. MCAULIFFEMCAULIFFE, ROBERT

Babson College

In addition to the standard terms and concepts in

managerial economics, new entries for this edition

include:the internet (lock-in,network externalities,etc.)

and the EU (competition policy, merger policy), the

Microsoft antitrust case, and market microstructure.

280 PAGES

1-4051-0066-4  [ISBN13:978-1-4051-0066-3]  HB  /  MAY 2006

The Blackwell Encyclopedia of Management:

Marketing Encyclopedia of Management: Marketing

Second Edition

Edited by DALE LITTLERLittler, Dale

Manchester Business School, University of Manchester

Revised and updated, this new edition features

content on aspects of cross cultural marketing,

research in marketing methodologies, societal

marketing and marketing strategy.The implications of

developments in information and communications

technologies are assessed while retailing has been

extensively revised to embrace contemporary trends.

416 PAGES 

1-4051-0254-3  [ISBN13: 978-1-4051-0254-4]  HB  /  MAY 2006

The Blackwell Encyclopedia of Management:

Operations ManagementBlackwell Encyclopedia of Management: Operations Management, The

Second Edition

Edited by NIGEL SLACK & MICHAEL LEWISSLACK, NIGEL Lewis, Michael

Both Warwick Business School 

This new edition contains over 250 fully updated

entries on operations management. Each

bibliography is significantly updated and extended

and the book features 93 new entries across a wide

range of areas, including:service,strategy, technology

and innovation. Overall, the book contains entries

from 31 new, worldwide authors, and features more

than 50 international contributors in total.

376 PAGES 

1-4051-1096-1  [ISBN13: 978-1-4051-1096-9]  HB  /  MAY 2006

The Blackwell Encyclopedia of Management:

Organizational BehaviorBlackwell Encyclopedia of Management: Organizational Behavior, The

Second Edition

Edited by NIGEL NICHOLSON, PIÑO G.
AUDIA & MADAN M. PILLUTLANicholson, Nigel AUDIA, PINO PILLUTLA, MADAN

All London Business School

Fully updated to reflect the major developments in

knowledge management, this essential reference

resource contains explanations of over 250 terms

and concepts, written by over 170 international

contributors.

464 PAGES

0-631-23536-1  [ISBN13: 978-0-631-23536-1]  HB  /  MAY 2006

The Blackwell Encyclopedia of Management:

Strategic Management Blackwell Encyclopedia of Management: Strategic Management, The

Second Edition

Edited by JOHN MCGEEMcgee, John

University of Warwick

This fully updated new edition covers over 160

key terms and concepts in strategic management.

It contains contributions from more than 55

international contributors and covers topics such

as: ‘competitive strategy’ and ‘competitive

advantage’, the ‘resource-based view’, the

‘knowledge-based view’, and the ‘new economy’,

specifically economics of knowledge and

information and the nature of network externalities.

440 PAGES 

1-4051-1828-8  [ISBN13: 978-1-4051-1828-6]  HB  /  MAY 2006
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British Journal 
of Management
Edited by GERARD P. HODGKINSON

The Official Journal of the British Academy of Management

www.blackwellpublishing.com/BJOM

International 
Journal of
Management Reviews
Edited by STEVE ARMSTRONG 
& ADRIAN WILKINSON

An Official Journal of the British Academy of Management

www.blackwellpublishing.com/IJMR

Business Strategy
Review
Edited by STUART CRAINER

Published on behalf of the London Business School

www.blackwellpublishing.com/BSR

Decision Sciences
Edited by VICKI SMITH-DANIELS 
Managing Editor: JEANNE ELLIOTT

Published on behalf of the Decision Sciences Institute

www.blackwellpublishing.com/DECI

Decision Sciences
Journal of Innovative
Education
Edited by BARBARA B. FLYNN

Published on behalf of the Decision Sciences Institute

www.blackwellpublishing.com/DSJIE

JOURNALS

n c y c l o p e d i a . c o m

http://www.blackwellpublishing.com/journal.asp?ref=1405100656&site=1
http://www.blackwellpublishing.com/journal.asp?ref=1405100664&site=1
http://www.blackwellpublishing.com/journal.asp?ref=1405102543&site=1
http://www.blackwellpublishing.com/journal.asp?ref=1405110961&site=1
http://www.blackwellpublishing.com/journal.asp?ref=0631235361&site=1
http://www.blackwellpublishing.com/journal.asp?ref=1405118288&site=1
www.blackwellpublishing.com/BJOM
www.blackwellpublishing.com/IJMR
www.blackwellpublishing.com/BSR
www.blackwellpublishing.com/DECI
www.blackwellpublishing.com/DSJIE
www.blackwellpublishing.com/DSJIE
www.blackwellpublishing.com/DECI
www.blackwellpublishing.com/BSR
www.blackwellpublishing.com/IJMR
www.blackwellpublishing.com/BJOM


The Official
Guide for
GMAT®
Review de for GMAT Review, The

Eleventh Edition

GMAC 

This is the only book on

the market written by the creators of the GMAT®

exam.

With real GMAT® questions from previous GMAT®

exams, this new edition contains more than 800

multiple-choice questions, plus a brand-new

diagnostic section to help you pinpoint your skill

level so you can focus your test preparation.

2 Real questions from past GMAT® tests 

2 More than 800 practice questions with

answers and detailed explanations 

2 NEW organization of questions in order of

difficulty saves study time

2 Actual essay topics, sample responses, and

scoring information 

2 New grammar review covering concepts

tested on the GMAT® Verbal section 

2 Comprehensive math review of the topics

tested on the GMAT® Quantitative section 

2 Insights into the GMAT® exam that debunk

test-taking myths.

832 PAGES

1-4051-4176-X  [ISBN13: 978-1-4051-4176-5]  PB

OCTOBER 2005

Increase your potential for success with tailored

guidance from the OFFICIAL GUIDES FOR GMAT®

REVIEW series. Covering each section of the GMAT®

exam, these new supplements will help

concentrate your attention on the particular area

of the test that you most need to improve on. Or

buy them both, giving you access to 600 extra

GMAT® questions and their answers!

The Official
Guide for
GMAT®
Quantitative
Review Official Guide for GMAT Quantitative Review, The

GMAC 

THE OFFICIAL GUIDE FOR

GMAT® QUANTITATIVE REVIEW is the only book of its

kind on the market written by the creators of the

GMAT® exam.With real GMAT® questions from

previous GMAT® exams, this brand-new study guide

can help you focus on your math skills, with nearly

300 answers and explanations in the following areas:

2 Arithmetic

2 Algebra

2 Geometry

2 Problem solving

2 Data sufficiency.

Whether you are just out of school or returning after

a long absence, THE OFFICIAL GUIDE FOR GMAT®

QUANTITATIVE REVIEW will help you solve equations,

interpret data, coordinate geometry, and determine

probability with assurance and ease. Practice with

hundreds of different math questions coupled

with easy-to-understand annotations. This targeted

review helps you get the most out of your study

time, become familiar with the kinds of questions

on the GMAT® exam, and improve your math skills.

216 PAGES

1-4051-4177-8  [ISBN13: 978-1-4051-4177-2]  PB

OCTOBER 2005

The Official
Guide for
GMAT®
Verbal
Review Official Guide for GMAT® Verbal Review, The GMAC 

THE OFFICIAL GUIDE FOR

GMAT® VERBAL REVIEW is

an intensive study guide to focus your preparation

on the key verbal areas of the GMAT® exam.This

targeted review helps you get the most out of your

study time and improve your verbal skills by

focusing on your ability to read and comprehend

written  material, to reason and evaluate

arguments, and to correct written material to

conform to standard written English.

THE OFFICIAL GUIDE FOR GMAT® VERBAL REVIEW is

the only book of its kind on the market written by

the creators of the GMAT® exam. With real GMAT®

questions from previous GMAT® exams, this guide

can help you focus on your verbal skills, with 300

answers and explanations in the following areas:

2 Reading comprehension 

2 Critical reasoning 

2 Sentence correction 

2 Analytical writing assessment 

328 PAGES

1-4051-4178-6  [ISBN13: 978-1-4051-4178-9]  PB

OCTOBER 2005

See www.blackwellpublishing.com/gmat for

more information.

GMAC®, GMAT®, GMAT CAT®, Graduate

Management Admission Council® and Graduate

Management Admission Test®, are registered

trademarks of the Graduate Management

Admission Council® (GMAC®).
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Real Questions - Real Answers - Real Experience
THE OFFICIAL GUIDES FOR GMAT® REVIEW - NOW

AVAILABLE THROUGH BLACKWELL PUBLISHING

FOR ALL ORDERS OUTSIDE THE US.

NEW

These titles are only available for purchase

through Blackwell Publishing for orders outside the

USA. If you reside in the US and want to order these

books, please visit www.mba.com. Canadian

customers should order through our US office.

http://www.blackwellpublishing.com/book.asp?ref=140514176X&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405141778&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405141786&site=1
http://www.blackwellpublishing.com/book.asp?ref=140514176X&site=1
www.mba.com
http://www.blackwellpublishing.com/book.asp?ref=1405141786&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405141778&site=1
www.blackwellpublishing.com/gmat


Contemporary 
Strategy Analysis Contemporary Strategy Analysis

Fifth Edition

ROBERT M. GRANTGrant , Robert

Georgetown University

“Grant excels in combining accessibility and rigor in
his coverage of difficult concepts in corporate strategy.
His Contemporary Strategy Analysis is one of
the best available textbooks for advanced undergraduates and MBAs.” 

GEORGE YIP, LONDON BUSINESS SCHOOL

This best-selling text has gained widespread recognition for its rigorous approach

to business strategy analysis. Introducing students to the fundamental concepts

and principles of strategy, it reflects current academic thinking and management

practice, and gives students the tools they need to formulate and implement

strategies that will enhance the performance of their organizations.

Now in its fifth edition, the book has been thoroughly revised and updated to:

2 Feature additional material on the strategic planning processes within companies

2 Reflect recent work in the areas of resources and capabilities, industry

evolution, and global strategy and the multinational company 

2 Include revisions to the section on knowledge management to reflect the

maturing of this field 

2 Provide a more integrated view of corporate scope, and the organization and

management of the multi-business firm 

2 Reconsider the shareholder value model, with more coverage of values and

corporate social responsibility.

560 PAGES  /  1-4051-1998-5  [ISBN13:978-1-4051-1998-6]  HB  /  1-4051-1999-3  [ISBN13:978-1-4051-1999-3]  PB  /  2004

Contemporary Strategy Analysis - Instructor's Manual CD-ROM s - Instructor's Manual CD ROM

1-4051-3390-2  [ISBN13: 978-1-4051-3390-6]  CD-ROM  /  2004

Cases to Accompany
Contemporary Strategy
Analysis, Fifth Edition Cases to Accompany Contemporary Strategy Analysis Fifth Edition

ROBERT M. GRANTGrant , Robert

Georgetown University 

The cases in this book have been written specially to

accompany the leading strategy text, Contemporary

Strategy Analysis, Fifth Edition (Blackwell Publishing,

2004). Designed to illuminate the utilization of the key strategic management

concepts and frameworks described in the textbook, the cases deal with prominent

companies facing the challenge of competitive international markets.

This edition features updated versions of previous cases, including:

2 Madonna

2 Laura Ashley Holdings plc

2 The US airline industry

2 Wal-Mart

2 Eastman Kodak

2 Harley-Davidson, Inc.

2 EMI

2 Richard Branson and the Virgin Group

2 A new case on Eni SpA and the world oil and gas industry has been added.

392 PAGES  /  1-4051-2408-3  [ISBN13: 978-1-4051-2408-9]  PB  /  2004

Additional support for both books is available at

www.blackwellpublishing.com/grant. The website features a Guide for

Instructors, downloadable PowerPoint slides, and a selection of new cases to help

lecturers plan their courses and make teaching even easier.
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Journal of Management 
Studies
Edited by TIMOTHY CLARK,
STEVEN W. FLOYD & MIKE WRIGHT
www.blackwellpublishing.com/JMS

Management and
Organization Review
Edited by ANNE S. TSUI

The official journal of The International Association for Chinese Management 

Research. Also sponsored by Hong Kong University of Science and Technology and Peking University.

www.blackwellpublishing.com/MOR

Negotiation Journal
Edited by MICHAEL WHEELER

Published by the Program on Negotiation at Harvard  Law School and 

Blackwell Publishing

www.blackwellpublishing.com/NEJO

Journal of Economics &
Management Strategy
Edited by DANIEL F. SPULBER
www.blackwellpublishing.com/JEMS

JOURNALS

http://www.blackwellpublishing.com/book.asp?ref=1405119985&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405133902&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405124083&site=1
www.blackwellpublishing.com/grant
www.blackwellpublishing.com/JMS
www.blackwellpublishing.com/JMS
www.blackwellpublishing.com/MOR
www.blackwellpublishing.com/MOR
www.blackwellpublishing.com/NEJO
www.blackwellpublishing.com/NEJO
www.blackwellpublishing.com/JEMS
www.blackwellpublishing.com/JEMS
http://www.blackwellpublishing.com/book.asp?ref=1405119985&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405124083&site=1


Entrepreneurial Strategies repreneurial Strategies

New Technologies and Emerging Markets

Edited by ARNOLD COOPER, SHARON ALVAREZ, ALEJANDRO
CARRERA, LUIZ MESQUITA & ROBERTO VASSOLOCOOPER, ARNOLD ALVAREZ, SHARON CARRERA, ALEJANDRO MESQUITA, LUIZ VASSOLO, ROBERTO

Purdue University; Ohio State University; IAE Universidad Austral; IAE Universidad Austral

Many multinational corporations are now investing in emerging

market economies (EMEs). This book suggests that the best way for

these companies to find a distinctive and sustainable market position is

to address what is unique and valuable in the EME itself.

SERIES: STRATEGIC MANAGEMENT SOCIETY  /  SERIES EDITOR: MICHAEL HITT

240 PAGES  /  1-4051-4167-0  [ISBN13: 978-1-4051-4167-3]  HB  /  JULY 2006

Strategy in Transitionategy in Transition

Edited by RICHARD A. BETTISBETTIS, RICHARD

University of North Carolina at Chapel Hill

“[This book] helps us to understand why innovation, adaptation,
learning and the management of intangible resources are at the
heart of managerial decision- making for the 21st century.”

SUSAN SEGAL-HORN, THE OPEN UNIVERSITY 

SERIES: STRATEGIC MANAGEMENT SOCIETY  /  SERIES EDITOR: MICHAEL  HITT

320 PAGES  /  1-4051-1849-0  [ISBN13: 978-1-4051-1849-1]  HB  /  2004

Restructuring Strategy Restructuring Strategy

New Networks and Industry Challenges

Edited by KAREL O. COOL, JAMES E. HENDERSON 
& RENE ABATErel Henderson, James ABATE, RENE

INSEAD; Babson College; The Boston Consulting Group

RESTRUCTURING STRATEGY seeks to better understand the challenges

facing industries, networks, businesses and management during periods

of industry structuring and restructuring.

SERIES: STRATEGIC MANAGEMENT SOCIETY  /  SERIES EDITOR: MICHAEL HITT

312 PAGES  /  1-4051-2601-9  [ISBN13: 978-1-4051-2601-4]  HB  /  2004

Innovating Strategy Processes Innovating Strategy Processes

Edited by STEVEN W. FLOYD, JOHAN ROOS,
CLAUS D. JACOBS & FRANZ W. KELLERMANNSFloyd, Steven ROOS, JOHAN Jacobs, Claus KELLERMANNS, FRANZ

University of Connecticut; Imagination Lab Foundation; Imagination Lab Foundation;
Mississippi State University

This book considers the subject of innovation both as an outcome of

strategy and as a process in itself. Collectively, it signals the future

direction of the field.

SERIES: STRATEGIC MANAGEMENT SOCIETY  /  SERIES EDITOR: MICHAEL  HITT

296 PAGES  /  1-4051-2939-5  [ISBN13: 978-1-4051-2939-8]  HB  /  2004

Mergers and Acquisitions Mergers and Acquisitions

Creating Integrative Knowledge

Edited by AMY L. PABLO & MANSOUR JAVIDANPABLO, AMY L JAVIDAN, MANSOUR

University of Calgary; Thunderbird, The Garvin School of International Management

This thought-provoking book reviews both successful and unsuccessful

mergers and acquisitions, and explores the reasons why so many fail to

live up to expectations.

SERIES: STRATEGIC MANAGEMENT SOCIETY  /  SERIES EDITOR: MICHAEL HITT

288 PAGES  /  1-4051-1623-4  [ISBN13: 978-1-4051-1623-7]  HB  /  2004

Knowledge at Work Knowledge at Work

Creative Collaboration in the Global Economy

ROBERT J. DEFILLIPPI, MICHAEL B. ARTHUR 
& VALERIE J. LINDSAYDefillippi , RobertARTHUR , MICHAEL

Suffolk University; Suffolk University; Victoria University of Wellington  

Work-based projects provide a focus for learning, initially for

individuals, but subsequently for the organizations and industries in

which they work, as their learning is disseminated more widely. This

book establishes the link between individual, community,

organizational and industry learning processes, and suggests that

understanding this link is vital if organizations and industries are to

capitalize on project-based learning.

288 PAGES

1-4051-0755-3  [ISBN13: 978-1-4051-0755-6]  HB

1-4051-0756-1  [ISBN13: 978-1-4051-0756-3]  PB

JULY 2006

Images of Strategy Images of Strategy

Edited by STEPHEN CUMMINGS & DAVID WILSONCUMMINGS, STEPHEN WILSON, DAVID

464 PAGES

0-631-22609-5  [ISBN13: 978-0-631-22609-3]  HB

0-631-22610-9  [ISBN13: 978-0-631-22610-9]  PB  

2003
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STRATEGIC MANAGEMENT SOCIETY

Series Editor: MICHAEL HITT

The Strategic Management Society book series is a cooperative

effort between the Stategic Management Society and

Blackwell Publishing to publish the newest critical thinking in

the field in an accessible format for leading MBAs, executives

and management scholars around the world. These books

provide valuable knowledge for strategic management scholars,

consultants and executives.

SERIES

NEW IN 2006

NEW IN 2006

ALSO OF INTEREST

ALSO OF INTEREST

http://www.blackwellpublishing.com/book.asp?ref=1405141670&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405118490&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405126019&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405129395&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405116234&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405107553&site=1
http://www.blackwellpublishing.com/book.asp?ref=0631226095&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405141670&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405129395&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405107553&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405118490&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405126019&site=1


Dynamic Capabilities Dynamic Capabilities

Understanding Strategic Change in Organizations

CONSTANCE E. HELFAT, SYDNEY FINKELSTEIN,
WILL MITCHELL, MARGARET PETERAF, HARBIR SINGH,
DAVID TEECE & SIDNEY WINTERTCHELL , WILLPETERAF , MARGARETSINGH , HARBIRTEECE , DAVIDWINTER , SIDNEY

Dartmouth College; Dartmouth College; Duke University; Dartmouth College; University of
Pennsylvania; University of California at Berkeley; University of Pennsylvania

This co-authored book brings together prominent management

scholars of dynamic capabilities and the resource-based view to

provide an integrated analysis of resource-based change.

208 PAGES

1-4051-3575-1 [ISBN13: 978-1-4051-3575-7]  PB

OCTOBER 2006

Keystones of Entrepreneurship
Knowledge eystones of Entrepreneurship Knowledge

Edited by ROB VAN DER HORST, SANDRA KING KAUANUI 
& SUSAN DUFFY Kauanui, Sandra Duffy, Susan

EIM Business & Policy Research; California State Polytechnic University; George Washington
University

This celebration of the International Council for Small Business’s (ICSB)

50th anniversary brings you the 20 best articles ever published about

entrepreneurship and small business.

464 PAGES  /  1-4051-3921-8  [ISBN13: 978-1-4051-3921-2]  PB  /  DECEMBER 2005

The Behavioral Foundations of
Strategic Management  Strategic Management, The

PHILIP BROMILEYBROMILEY , PHILIP

University of Minnesota

This book argues that assumptions of rationality and market equilibrium

are inconsistent with rigorous strategic management research and that

strategic management should adopt behavioral assumptions.

The author outlines the basics of a behavioral approach to strategic

management; he examines assumptions of rationality and equilibrium

and the problems they create; and he considers how a behavioral

approach relates to several major strains of strategic management

scholarship. Relevant methodological issues are also explored.

SERIES: THEORIES OF STRATEGIC MANAGEMENT SERIES

160 PAGES

1-4051-2471-7  [ISBN13: 978-1-4051-2471-3]  HB

1-4051-2470-9  [ISBN13: 978-1-4051-2470-6]  PB

2004

The Blackwell Handbook of
Strategic Management Blackwell Handbook of Strategic Management, The

Edited by MICHAEL A. HITT, R. EDWARD FREEMAN 
& JEFFREY S. HARRISONHitt, Michael FREEMAN, R.EDWARD HARRISON, JEFF

Texas A & M University; University of Virginia; Cornell University

“Hitt, Freeman and Harrison have put together a great Handbook

of Strategic Management. The scope and depth of its 25
chapters show how much the field has evolved during the last twenty
years. The material is organized in a logical and easily accessible
way with lots of references for those who want to further explore a
subject. This Handbook will age well on the shelves of students
and teachers, scholars, and intellectually curious practitioners.” 

ROBERT BURGELMAN, STANFORD UNIVERSITY

SERIES: BLACKWELL HANDBOOKS IN MANAGEMENT

744 PAGES

0-631-21860-2  [ISBN13: 978-0-631-21860-9]  HB  /  2001

0-631-21861-0  [ISBN13: 978-0-631-21861-6]  PB  /  JUNE 2005

Blackwell Handbook of Judgment
and Decision Making Blackwell Handbook of Judgment and Decision Making

Edited by DEREK J. KOEHLER & NIGEL HARVEYKoehler, Derek HARVEY, NIGEL

University of Waterloo; University College London

“Fifty years of research have created an impressive body of
knowledge and theory about human judgment and decision
making. This comprehensive and authoritative handbook will
serve as a valuable text and reference for students, scholars,
and decision makers.”

PAUL SLOVIC, UNIVERSITY OF OREGON AND PRESIDENT OF DECISION RESEARCH INSTITUTE

SERIES: BLACKWELL HANDBOOKS OF EXPERIMENTAL PSYCHOLOGY

680 PAGES  /  1-4051-0746-4  [ISBN13: 978-1-4051-0746-4]  HB  /  2004

Managing the Future Managing the Future

Foresight in the Knowledge Economy

Edited by HARIDIMOS TSOUKAS & JILL SHEPHERDTsoukas, Haridimos SHEPHERD, JILL

Athens Laboratory of Business Administration (ALBA); Simon Fraser University 

“This is a fascinating book, placing contemporary techniques for
managerial foresight within a rich and challenging theoretical
context. It is recommended equally for thinking practitioners
and for practice-sensitive teachers and researchers.”

RICHARD WHITTINGTON, SAID BUSINESS SCHOOL 

240 PAGES

1-4051-1614-5  [ISBN13: 978-1-4051-1614-5]  HB

1-4051-1615-3  [ISBN13: 978-1-4051-1615-2]  PB

2004
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NEW IN 2006

http://www.blackwellpublishing.com/book.asp?ref=1405135751&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405139218&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405124717&site=1
http://www.blackwellpublishing.com/book.asp?ref=0631218602&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405107464&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405116145&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405116145&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405124717&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405107464&site=1
http://www.blackwellpublishing.com/book.asp?ref=0631218602&site=1


The Strategy Pathfinder trategy Pathfinder, The

Core Concepts and Micro-Cases 

DUNCAN ANGWIN, STEPHEN CUMMINGS 
& CHRIS SMITHAngwin , DuncanCUMMINGS , STEPHENSMITH , CHRIS

University of Warwick; Victoria University of Wellington; University of Adelaide 

THE STRATEGY PATHFINDER provides today’s hard-pressed

business students with a new, effective way to learn about

strategy. Built around micro-cases of real-life problems faced

by international companies and executives, this ‘strategy

i-pod’ helps business students to engage with the kinds of

situation they will encounter in their working lives while

provoking discussions about key theoretical themes. THE

STRATEGY PATHFINDER:

2 Can be used as a stand-alone resource, or with a main

textbook

2 Includes discussion of competitive positioning, corporate

character, maverick strategies, crossing borders, and more 

2 Makes readers active “producers” of strategy, rather than

passive recipients of received wisdom

2 Responds to the global nature of today’s business, by

exposing students to current examples of business

strategy in practice across every continent 

2 Is supported by online, password protected lecturer

supplements, available at

www.blackwellpublishing.com/angwin

The original design of THE STRATEGY PATHFINDER makes this

an essential companion for both the business-school

classroom and the executive briefcase. THE STRATEGY

PATHFINDER brings experienced and potential executives

alike an instant guide to the ideas and techniques they need

to know.

208 PAGES  /  1-4051-2613-2  [ISBN13: 978-1-4051-2613-7]  PB  /  JULY 2006
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The Strategy Reader Strategy Reader, The

Second Edition

Edited by SUSAN SEGAL-HORNSEGAL-HORN, SUSAN

Open University Business School

This popular STRATEGY READER provides a

remarkable overview of continuing debates in

the field of strategic management. The second

edition retains many of the classic readings

from the previous edition while adding more

recent top-quality articles by prominent

international scholars, including:

2 Ethics in Strategy, by Larue T. Hosmer 

2 Dynamic Capabilities, by David J. Teece,

Gary Pisano & Amy Shuen 

2 Corporate Parenting, by Michael Goold,

Andrew Campbell & Marcus Alexander 

2 Diversification and Performance, by

Constantinos C. Markides & Peter J.

Williamson 

2 and The Evolution of the Transnational, by

Christopher Bartlett, Sumantra Ghoshal &

Julian Birkinshaw.

Designed to be used with any major textbook,

THE STRATEGY READER provides the basic

structure for any course in strategic

management.

544 PAGES 

1-4051-2687-6  [ISBN13: 978-1-4051-2687-8]  PB  /  2004

NEW IN 2006 Strategic
Management Strategic Management

Issues and Cases

Second Edition

PAUL DOBSON, KEN STARKEY 
& JOHN RICHARDSDOBSON , PAULStarkey , Kenneth

Loughborough University; University of Nottingham;
University of Nottingham

Now fully revised and extended to take

account of the latest developments in the

field of strategic management, this second

edition features:

2 Twelve new cases

2 New chapters on issues relating to:

· the resource-based view of 

the firm

· innovation

· learning

· the ‘new economy’

2 A new concluding chapter looking at

present and future issues in strategic

management.

This text continues to combine the latest

management concepts with an emphasis on

current business applications and

implementation.

264 PAGES

1-4051-1181-X  [ISBN13: 978-1-4051-1181-2]  PB  /  2004

http://www.blackwellpublishing.com/book.asp?ref=1405126132&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405126876&site=1
http://www.blackwellpublishing.com/book.asp?ref=140511181X&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405126132&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405126876&site=1
http://www.blackwellpublishing.com/book.asp?ref=140511181X&site=1


Saving Globalization
from Itself balization from Itself

GUILLERMO DE LA DEHESAla Dehesa , Guillermo

Centre for Economic Policy Research

In this book Dehesa examines the two fundamental

arguments raised against globalization: that it

produces inequality and increases poverty. He

concludes that, contrary to what many believe, what

the world needs is more globalization, and before it is

too late.

248 PAGES  

1-4051-3669-3  [ISBN13: 978-1-4051-3669-3]  HB  /  OCTOBER 2006

Winners and Losers in
Globalization and Losers in Globalization

GUILLERMO DE LA DEHESAla Dehesa , Guillermo

Centre for Economic Policy Research  

“Globalization books should have reached a
glut by now. Yet, Guillermo Dehesa has written
a splendid book that provides fresh and
important perspectives. Read and enjoy.”

JAGDISH BHAGWATI, AUTHOR OF IN DEFENSE OF GLOBALIZATION

Guillermo de la Dehesa offers an objective and

dispassionate analysis of the emotionally charged

globalization debate, detailing the economic

effects of globalization on individuals,

governments, nation states and businesses.

248 PAGES  /  1-4051-3382-1  [ISBN13: 978-1-4051-3382-1]  HB 

DECEMBER 2005

Adjusting to
Globalization usting to Globalization

Edited by DAVID GREENAWAYGREENAWAY, DAVID

University of Nottingham 

This cutting-edge volume investigates the ways in

which firms and workers adjust to globalization.

Written by leading researchers in the field, the book

provides important insights into the microeconomic

effects of globalization and highlights key issues for

policy makers.

176 PAGES  /  1-4051-3169-1  [ISBN13: 978-1-4051-3169-8]  PB 

APRIL 2005
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The Blackwell
Companion to
Globalization  Companion to Globalization, The

Edited by GEORGE RITZERRITZER, GEORGE

University of Maryland

This definitive reference work reviews the

state of the art in the globalization field, and

features entries from over 35 world-renowned

contributors.

608 PAGES 

1-4051-3274-4  [ISBN13: 978-1-4051-3274-9]  HB    

DECEMBER 2006

Integration in
an Expanding
European Unionn Expanding European Union

Reassessing the
Fundamentals

Edited by JOSEPH H.H.
WEILER, IAIN BEGG &
JOHN PETERSONg, Iain Peterson, John

New York University; London School of
Economics; University of Glasgow

This volume explores key

questions about the nature of the

EU, its structure and procedures,

and takes a profound look at the

social, political and economic

dimensions of integration and

their relevance for a revitalised

European Union.

SERIES: JOURNAL OF COMMON 

MARKET STUDIES

SERIES EDITOR: LEE MILES

436 PAGES  

1-4051-1232-8  

[ISBN13: 978-1-4051-1232-1]  PB  /  2003

The European Union European Union, The

Annual Review 2003/2004
Edited by LEE MILESMILES, LEE

SERIES: JOURNAL OF COMMON

MARKET STUDIES

SERIES EDITOR: LEE  MILES

224 PAGES

1-4051-1919-5

[ISBN13: 978-1-4051-1919-1]  PB  /  2004

The European Union European Union, The

Annual Review 2004/2005
Edited by LEE MILESMILES, LEE

SERIES: JOURNAL OF COMMON 

MARKET STUDIES

SERIES EDITOR: LEE  MILES

232 PAGES

1-4051-2986-7

[ISBN13: 978-1-4051-2986-2]  PB

AUGUST 2005

The European Union European Union, The

Annual Review 2005/2006
Edited by ULRICH SEDELMEIER &
ALISDAIR YOUNGr, Ulrich Young, Alisdair

SERIES: JOURNAL OF COMMON 

MARKET STUDIES

SERIES EDITOR: ULRICH SEDELMEIER 

& ALISDAIR YOUNG

200 PAGES

1-4051-4516-1

[ISBN13: 978-1-4051-4516-9]  PB

JULY 2006

Global Networks
A Journal of Transnational Affairs

Edited by ALISDAIR ROGERS,
STEVE VERTOVEC 
& ROBIN COHEN
www.blackwellpublishing.com/GLOB

Economics 
of Transition
Edited by PHILIPPE AGHION 
& WENDY CARLIN

Published on behalf of the European Bank for 

Reconstruction and Development

www.blackwellpublishing.com/ECOT

JOURNALS

NEW IN 2006 NEW IN 2006

FORTHCOMING

http://www.blackwellpublishing.com/book.asp?ref=1405132744&site=1
www.blackwellpublishing.com/GLOB
www.blackwellpublishing.com/GLOB
www.blackwellpublishing.com/ECOT
www.blackwellpublishing.com/ECOT
http://www.blackwellpublishing.com/book.asp?ref=1405112328&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405112328&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405119195&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405129867&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405145161&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405136693&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405133821&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405133821&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405131691&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405131691&site=1


International ManagementInternational Management

Cross-Cultural Dimensions

Third Edition

RICHARD MEADMead , Richard

University of London

This comprehensive introduction to cross-cultural

management demonstrates how cultural factors influence

behavior in the boardroom and the workplace, and

examines the skills needed to manage across national

borders.

For the third edition, the text has been extensively revised and updated:

2 Includes new material on globalization and localization, strategic management,

and the knowledge company

2 Restructured to look initially at how culture affects the structures and

systems of a company, and then at how these internal arrangements

influence international and strategic management

2 Continues to include examples drawn from a wide variety of international

sources.

INTERNATIONAL MANAGEMENT is supported by online lecturer resources, available

at www.blackwellpublishing.com/mead.

472 PAGES  /  0-631-23177-3  [ISBN13: 978-0-631-23177-6]  PB  /  2004

Blunders in International
Business n International Business

Fourth Edition

DAVID A. RICKSRICKS , DAVID

University of Missouri, St Louis

This significantly revised and updated new edition of

BLUNDERS IN INTERNATIONAL BUSINESS maintains its

well-liked, concise format, yet includes more than 50

new international business blunders, featuring organizations such as:

American Express ·   McDonalds ·   Toyota ·   GM ·   Sharwoods ·  
Jolly Green Giant ·   Bacardi ·   AOL ·   BMW, and many others.

These informative, entertaining blunders make this book hard to put down.

192 PAGES  /  1-4051-3492-5  [ISBN13: 978-1-4051-3492-7]  PB  /  JANUARY 2006

Intercultural Communication, Second Editionntercultural Communication

RON SCOLLON & SUZANNE WONG SCOLLONSCOLLON , RONSCOLLON , SUZANNE WONG

SERIES: LANGUAGE IN SOCIETY

SERIES EDITOR: PETER TRUDGILL

336 PAGES  /  0-631-22418-1  [ISBN13: 978-0-631-22418-1]  PB  /  2000
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International 
Management Behavior International Management Behavior

Text, Readings, and Cases
Fifth Edition

HENRY W. LANE, MARTHA L.
MAZNEVSKI & JOSEPH J. DISTEFANOLANE , HENRY WDISTEFANO , JOSEPHMAZNEVSKI , MARTHA L

Northeastern University; International Institute for Management Development, Lausanne; International
Institute for Management Development, Lausanne

“As we enter the 21st century, the challenges of working and
living successfully in a globally interconnected world only
intensify. The new fifth edition of International

Management Behavior, therefore, is now even more
important than its previous excellent editions. Read it. It will
help you understand the world and act effectively within it.”

NANCY J. ALDER, MCGILL UNIVERSITY, CANADA 

Now in its fifth edition, INTERNATIONAL MANAGEMENT BEHAVIOR continues to

help students develop the knowledge, perspective and skills they need

in order to conduct global business successfully. The combination of

well-chosen cases, current readings and text provides them with an

excellent introduction to real-life management issues and a field-tested

framework for understanding cross-cultural dynamics.

For the fifth edition, the text has been thoroughly updated:

2 Reflects the authors’ classroom experience and feedback from 

professors and students who have used it

2 Text and Readings sections now highlight:

· new thinking on regional cultures

· the global mindset

· network organizations

· Asian values

· global business ethics

· sensemaking

2 Approximately half the cases have been replaced with more current

material, featuring organizations such as Enron, NES China, House of

Prince, and Yahoo.

INTERNATIONAL MANAGEMENT BEHAVIOR is supported by comprehensive

instructor resources and supplementary cases available online at

www.blackwellpublishing.com/lane.

648 PAGES  /  1-4051-2671-X  [ISBN13: 978-1-4051-2671-7]  PB /  JULY 2005

KEY TEXTBOOK

NEW EDITION

FORTHCOMING

NEW EDITION

http://www.blackwellpublishing.com/book.asp?ref=140512671X&site=1
http://www.blackwellpublishing.com/book.asp?ref=0631231773&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405134925&site=1
http://www.blackwellpublishing.com/book.asp?ref=0631224181&site=1
http://www.blackwellpublishing.com/book.asp?ref=140512671X&site=1
http://www.blackwellpublishing.com/lane
http://www.blackwellpublishing.com/book.asp?ref=0631231773&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405134925&site=1
http://www.blackwellpublishing.com/mead


Organizational
Knowledge Organizational Knowledge

The Texture of Workplace Learning

SILVIA GHERARDIGHERARDI , SILVIA

University of Trento

“This is not only an insightful but also a
necessary book. It draws together the practice-
based school of thought within research on
organizational and workplace learning. And,
furthermore, the book takes us in an exemplary
way through a case study in which the novel
term ‘texture of practice’ is used to illustrate
how practice is weaved together with the workplace and its members. I will
not hesitate to recommend this book to any of my students - and even my
friends!” 

BENTE ELKJAER, THE DANISH UNIVERSITY OF EDUCATION

This book gives readers a rich account or how organizations learn and how

corporate practices and policies evolve.The author uses her detailed study of safety

practices in different corporate settings to ground her theories of organizational

learning. She shows how safety can be interpreted as an organizational practice

and, using this example, she empirically describes how learning, knowing and

organizing are practised.

Gherardi’s account centres on the transformative concepts of ‘knowing in practice’

and the ‘texture’ of organizational learning and makes an important contribution

to our understanding of organizational knowledge.

288 PAGES  /  1-4051-2559-4  [ISBN13: 978-1-4051-2559-8]  HB  /  DECEMBER 2005

Corporate Evolution Corporate Evolution

JOHN CHILD & SUZANNE RODRIGUEShild , JohnRODRIGUES , SUZANNE

240 PAGES

1-4051-2164-5  [ISBN13: 978-1-4051-2164-4]  HB

1-4051-2165-3  [ISBN13: 978-1-4051-2165-1]  PB

2007

The Multinational 
Corporation in ChinaMultinational Corporation in China, The

Controlling Interests

STEPHEN TODD RUDMANRudman, Stephen Todd

San Francisco State University

THE MULTINATIONAL CORPORATION IN CHINA:

CONTROLLING INTERESTS addresses how

multinational corporations control and coordinate

their worldwide affiliates, with a fascinating inside

story on contemporary China.

Based on the author’s original research,

conducted over a two-year period, within the

China affiliates of four large US multinational corporations, the book includes

personal interviews with senior managers, as well as discussions with consultants,

lawyers, and government officials. It also reviews internal and publicly available

company documents, and books, periodicals and newspapers dealing with relevant

industries and with China.

Alongside a clearer understanding of multinational management control, readers

will find in this book rich insights into the nature of business relationships in

China.

240 PAGES  /  1-4051-3369-4  [ISBN13: 978-1-4051-3369-2]  PB  /  JUNE 2006

Forming Alliances: Shaping Identities Forming Alliances: Shaping Identities

A Study in Corporate Adaptation

LIN LERPOLDLerpold , Lin

Stockholm School of Economics

FORMING ALLIANCES: SHAPING IDENTITIES shows that some firms form alliances in

part motivated by the wish to change their organizational identity.The book:

2 Encourages readers to develop a more holistic view of alliance formation that

takes account of social and cognitive perspectives

2 Discusses the case of the major multinational alliance between British

Petroleum and the Norwegian oil company, Statoil, which lasted for eight and

a half years

2 Illustrates how Statoil used the alliance as a vehicle for changing their

organizational identity from a domestic to an international oil company

2 Draws on a wide range of sources, including participant observation, archival

materials, secondary data, and 120 interviews conducted at different hierarchical

levels inside both partner companies.

240 PAGES  /  1-4051-2920-4  [ISBN13: 978-1-4051-2920-6]  PB  /  2007
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ORGANIZATION AND STRATEGY

Series Editors: JOHN CHILD & SUZANA RODRIGUES

This series provides a new forum for scholarship in the converging fields of

organization and strategy. Each book is based on detailed empirical

studies of organizations over time or across contrasting cases.

NEW SERIES

FORTHCOMING

FORTHCOMING

http://www.blackwellpublishing.com/book.asp?ref=1405125594&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405121645&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405133694&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405129204&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405125594&site=1
http://www.blackwellpublishing.com/book.asp?ref=1405133694&site=1


Organization Organization

Contemporary Principles and Practice

JOHN CHILDChild , John

University of Birmingham 

“John Child has
done it again. This
accessible and
scholarly book
brings the analysis
of organizational
forms where it
belongs at the very centre of the fields of
organization and strategy.” 

ANDREW PETTIGREW, UNIVERSITY OF BATH 

A sequel to his early classic text, ORGANIZATION,

John Child’s new book provides a state-of-the-

art guide to organizational management in

today’s world:

2 Addresses organizational issues in terms of

how managers experience them and how

MBA students can most effectively learn

about them

2 Draws attention to the exciting possibilities

currently arising in organizations, as the

conditions for their survival change

2 Covers new internal organizational forms,

various kinds of network organization and

the evolution of organization to meet new

demands

2 Includes discussions on a broad range of

topics from integration, control, reward

policies, outsourcing, flexibility and

strategic alliances, to trust, learning, and

corporate governance 

2 Written in an approachable style,and featuring

new international examples, this is a major

contemporary guide to the role of

organizations and people in business success.

Each chapter contains summaries of key points,

lists of practical guidelines,questions for discussion,

and sources of further reading. ORGANIZATION is

also supported by online lecturer resources,

available at www.blackwellpublishing.com/child.

440 PAGES

1-4051-1657-9  [ISBN13: 978-1-4051-1657-2]  HB

1-4051-1658-7  [ISBN13: 978-1-4051-1658-9]  PB  /  2004
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The Blackwell Handbook of Organizational
Learning and Knowledge Management rning and Knowledge Management, The

Edited by MARK EASTERBY-SMITH & MARJORIE A. LYLESSTERBY-SMITH , MARKLyles , Marjorie

Lancaster University; Indiana University

“The handbook shows perfectly what has been achieved in the field of KM and OL,
but also clearly demonstrates the gaps in our research and the need to start a dialogue,
to fight and unite, to build bridges between old and emerging management disciplines.”

ORGANIZATION STUDIES 

This state-of-the-art, international handbook draws together original essays from the leading scholars in

organizational learning and knowledge management around the world. The book traces the roots of learning and

knowledge debates across the disciplines of economics, psychology, and social theory, and charts the key

contributions scholars have made.

696 PAGES  /  0-631-22672-9  [ISBN13: 978-0-631-22672-7]  HB  2003  /  1-4051-3304-X  [ISBN13: 978-1-4051-3304-3]  PB  JUNE 2005

The Blackwell Companion to Organizations well Companion to Organizations, The

Edited by JOEL A.C. BAUMBAUM, JOEL

University of Toronto

“The volume reaches beyond its espoused role as a ‘companion’ and provides a bold
statement that we believe will help guide the next generation of organizational theory
scholars and spark disquiet (and perhaps consternation) among organizational
researchers who are at the margins of this movement.” 

ADMINISTRATIVE SCIENCE QUARTERLY 

Drawing on the research of more than 50 influential international scholars, this extensive interdisciplinary survey

consolidates and evaluates what is known and not known about organizations, and critically examines how we learn

about and study them.

992 PAGES  /  0-631-21694-4  [ISBN13: 978-0-631-21694-0]  HB  2002  / 0-631-21695-2  [ISBN13: 978-0-631-21695-7]  PB  OCTOBER 2005

Organization at the Limit ganization at the Limit

Lessons from the Columbia Disaster

Edited by WILLIAM H. STARBUCK & MOSHE FARJOUNSTARBUCK, WILLIAM FARJOUN, MOSHE

New York University; York University, Toronto

“The Columbia disaster has much to teach any student and manager of organizations. In
this marvellous collection, Professors Farjoun and Starbuck have assembled some of the
most profound and relevant thinking about the hitherto hidden vulnerabilities of today’s
organizations, their sources, and just how to address them. Readers will be most amply
rewarded.”

DANNY MILLER, HEC MONTREAL

Tragedies like the Columbia disaster are distressing reminders that things can go wrong in large, highly regarded

organizations. In this book, diverse experts contribute insights about the Columbia accident and the organizational

lessons it suggests. ORGANIZATION AT THE LIMIT thus presents many viewpoints on the complex behavioral factors

that led to disaster.

384 PAGES  /  1-4051-3108-X  [ISBN13: 978-1-4051-3108-7]  HB  /  JULY 2005
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Handbook of Research Methods
in Industrial and Organizational
Psychology dustrial and Organizational Psychology

Edited by STEVEN G. ROGELBERGRogelberg, Steven

University of North Carolina at Charlotte

This HANDBOOK provides a comprehensive and contemporary

treatment of research philosophies, approaches, tools, and techniques

indigenous to industrial and organizational psychology. Leading

methodological and measurement scholars discuss topics spanning

the entire organizational research process and chapters are written so

that both the novice and the experienced researcher will gain new and

useful practical and theoretical insights into how to systematically and

pragmatically study work-related phenomena.

SERIES: BLACKWELL HANDBOOKS OF RESEARCH METHODS IN PSYCHOLOGY

536 PAGES  /  1-4051-2700-7  [ISBN13: 978-1-4051-2700-4]  PB  /  2004

An Introduction to Work and
Organizational Psychology d Organizational Psychology, An

Second Edition

Edited by NIK CHMIELCHMIEL, NIK

Queen's University, Belfast

The updated second edition of this best-selling textbook continues to

provide the most comprehensive European introduction to issues in

work and organizational psychology, for those with no prior knowledge

of the field.

540 PAGES  /  1-4051-3276-0  [ISBN13: 978-1-4051-3276-3]  PB  /  DECEMBER 2006

Making Sense of the Organization aking Sense of the Organization

KARL WEICKWeick , Karl

496 PAGES  /  0-631-22319-3  [ISBN13: 978-0-631-22319-1]  PB  /  2000

The Three Faces of Leadership Three Faces of Leadership, The

Manager, Artist, Priest

MARY JO HATCH, MONIKA KOSTERA & ANDRZEJ KOŹMIŃSKIHATCH , MARY JOKostera , MonikaKOZMINSKI , ANDRZEJ

University of Virginia; Warsaw University; Warsaw University

THE THREE FACES OF LEADERSHIP takes readers inside the minds of

CEOs who have been celebrated by the Harvard Business Review over

the last decade of the twentieth century. Drawing on interviews with

these famous CEOs, the authors demonstrate how business leaders

today use aesthetics, specifically storytelling, dramatizing and

mythmaking, to lead their companies successfully. They look at how

they inspire organizations through their creativity, virtue and faith,

and thus show the faces of the artist and priest alongside the

technical and rational face of the manager.

184 PAGES

1-4051-2259-5  [ISBN13: 978-1-4051-2259-7]  HB

1-4051-2260-9  [ISBN13: 978-1-4051-2260-3]  PB  /  2004

On Leadership On Leadership

JAMES G. MARCH & THIERRY WEILMARCH , JAMESWEIL , THIERRY

Stanford University; Ecole des Mines de Paris 

“This is a book for leaders, and for those of us who watch our leaders
with appreciation, distaste, empathy, and frustration. Professor
March shakes the foundations of how we think about leadership...
This book will not offer you six easy steps to becoming an effective
leader, but it will provoke, amuse, challenge, and irritate you. It will
force you to think about leadership in ways that will destroy your
innocence.” 

JOANNE MARTIN, STANFORD UNIVERSITY

For over 50 years, James G. March has made a sustained and

innovative contribution to the study of organizations. In his renowned

course at Stanford University he explores the problems of leadership

using works of great literature, such as War and Peace and Don

Quixote. The chapters in this book are based on March’s notes for his

course lectures. The notes have been interpreted by Thierry Weil, and

translated here from his original French interpretation.

144 PAGES

1-4051-3246-9  [ISBN13: 978-1-4051-3246-6]  HB

1-4051-3247-7  [ISBN13: 978-1-4051-3247-3]  PB  /  AUGUST 2005
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Applied Psychology
An International Review

Edited by ROBERT WOOD 
Published on behalf of the International Association of 

Applied Psychology

www.blackwellpublishing.com/APPS

JOURNALS

FORTHCOMING NEW EDITION

ALSO OF INTEREST

http://www.blackwellpublishing.com/book.asp?ref=1405127007&site=1
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Learning and
Development 
for Managers Learning and Development for Managers

Perspectives from Research 
and Practice

EUGENE SADLER-SMITHSADLER-SMITH , EUGENE

University of Surrey

LEARNING AND DEVELOPMENT FOR

MANAGERS enables students and

managers of learning and

development (L&D) to understand

the theory and practice of L&D in

organizations.

The book:

2 Explores the concept of learning from a variety of perspectives 

2 Uses examples of research and practice from all over the world

2 Takes a broad view of learning as encompassing explicit and

implicit as well as individual and collective learning processes.

The central argument of the book is that the practice of L&D should

be based upon a rigorous theoretical and empirical base. To this end,

each chapter uses synopses of research studies and case studies from

businesses to illustrate the most important theories, concepts and

models.

For the benefit of students and teachers each chapter also contains

lists of key concepts, knowledge outcomes,‘perspectives from

practice’, ‘perspectives from research’, discussion points (for individual

or class use), and concept checklists. Each chapter is illustrated with

diagrams, tables and ‘L&D facts and figures’.

488 PAGES

1-4051-2981-6  [ISBN13: 978-1-4051-2981-7]  HB

1-4051-2982-4  [ISBN13: 978-1-4051-2982-4]  PB  /  DECEMBER 2005

Leadership
MICHAEL GROJEANGROJEAN , MICHAEL

Aston University

Bridging the gap between theory and practice, this book provides a

user friendly, practitioner useful, leadership text that is soundly rooted

in leadership science and will be ideal as both a course text and as a

desktop reference for practitioners.

SERIES: PSYCHOLOGY OF WORK AND ORGANIZATIONS

SERIES EDITOR: MICHAEL WEST

350 PAGES 

1-4051-3312-0  [ISBN13: 978-1-4051-3312-8]  HB

1-4051-3313-9  [ISBN13: 978-1-4051-3313-5]  PB  /  DECEMBER 2006

Managers of Innovation Managers of Innovation

Insights Into Making Innovation Happen

JOHN STOREY & GRAEME SALAMANSTOREY , JOHNSALAMAN , GRAEME

Both Open University Business School

Drawing on 350 in-depth interviews with senior managers,

this book presents an original theory about the characteristics

of managers in ‘good innovative organizations’ and ‘poor

innovative organizations’. The text is supported by real-life,

internationally-known cases such as Hewlett-Packard,

Zeneca and the BBC, as well as voluntary sector cases such

as Oxfam. It is also enriched by substantial and highly

revealing quotations from senior managers themselves.

SERIES: MANAGEMENT, ORGANIZATIONS AND BUSINESS

SERIES EDITOR: JOHN STOREY

208 PAGES 

1-4051-2462-8  [ISBN13: 978-1-4051-2462-1]  HB

1-4051-2461-X  [ISBN13: 978-1-4051-2461-4]  PB  /  2004
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NEW TO BLACKWELL PUBLISHING FOR 2006

Human Resource 
Management Journal
Edited by MICK MARCHINGTON
www.blackwellpublishing.com/HRMJ

International Journal of 
Training and Development
Edited by PAUL LEWIS, WILLIAM J.
ROTHWELL, LINDA MILLER & JINYU XIE
www.blackwellpublishing.com/IJTD

New Technology, Work 
and Employment
Edited by CHRISTOPHER BALDRY
www.blackwellpublishing.com/NTWE

International Journal of 
Selection and Assessment
Edited by DENIZ S. ONES & JESÚS F. SALGADO
www.blackwellpublishing.com/IJSA

JOURNALS
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The Blackwell
Handbook of
Personnel
Selection Blackwell Handbook of Personnel Selection, The

Edited by ARNE EVERS,
NEIL ANDERSON &
OLGA SMIT-VOSKUIJLEVERS, ARNE Anderson, Neil VOSKUIJL, OLGA

All University of Amsterdam

This HANDBOOK provides a state-of-the-art review

of theory, research, and professional practice in the

field of selection and assessment covering:

2 Activities that precede selection

2 Tools of selection

2 Decisions and their contexts

2 Criterion measures

2 Emerging trends and assessment for change.

SERIES: BLACKWELL HANDBOOKS IN MANAGEMENT

552 PAGES 

1-4051-1702-8  [ISBN13: 978-1-4051-1702-9]  HB  /  JULY 2005

The Blackwell
Handbook of
Mediation Blackwell Handbook of Mediation, The

Bridging Theory,
Research, and Practice

Edited by
MARGARET S.
HERRMANHERRMAN, MARGARET

The Herrman Group 

“The Blackwell Handbook of Mediation is an
enormously important contribution to research,
scholarship, and reflective practice. In a field
marked by a vast range of intellectual traditions
and arenas of practice, Margaret Herrman and
her contributors have given us an indispensable
resource and guide -- erudite, balanced, and
respectful of dissenting perspectives.”

KENNETH KRESSEL, RUTGERS UNIVERSITY

SERIES: BLACKWELL HANDBOOKS IN MANAGEMENT

472 PAGES  

1-4051-2742-2  [ISBN13: 978-1-4051-2742-4]  HB  /  NOVEMBER 2005
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Strategic Human
Resource Management Strategic Human Resource Management

Global Perspectives
Second Edition

RANDALL S.SCHULER
& SUSAN E.JACKSONSCHULER , RANDALLJACKSON , SUSAN E

Both Rutgers University

“This new edition of
Strategic Human

Resource

Management is, in
global terms, the best
book in the field of strategic HRM I
have ever read. It is a must read for
those interested in people management.”

CARY COOPER, LANCASTER UNIVERSITY MANAGEMENT SCHOOL

The second edition of this popular volume

provides a completely new and updated guide

to the latest work in the field. This selection of

important and highly readable articles from

authors around the world charts key

developments that have changed the theory

and practice of Strategic Human Resource

Management (SHRM) over the last six years:

2 Globalization: discusses international

aspects of HRM and SHRM and

demonstrates the use of HRM and SHRM

for global competitive advantage

2 Knowledge Management: explores and

highlights the new reality of knowledge

management and its implications for HRM

and SHRM.

Once again management students and senior

practitioners will both find this an invaluable

guide to work at the cutting edge of the discipline.

520 PAGES  /  1-4051-4959-0  [ISBN13:978-1-4051-4959-4]  PB  /  JUNE 2006

KEY TEXTBOOK

NEW EDITION
Managing Human
Resources Managing Human Resources

Personnel Management in Transition

Fourth Edition

Edited by STEPHEN BACHBach, Stephen

Kings College, London

“Previous editions
have established
an enviable
reputation for
informed analyses
of critical features
of personnel
management. This
fourth edition is no
cosmetic update. New topics are
integrated with essential standards in
human resource management. The sum
is greater than the parts. This is a really
useful and insightful collection of expert
analyses of contemporary HRM.” 

JOHN PURCELL, UNIVERSITY OF BATH

This new and thoroughly revised edition of

the best selling Personnel Management text

provides authoritative analyses of the latest

developments in the field for students and

professionals. The book features new

chapters reflecting the:

2 Importance of the EU dimension

2 New diversity/race agenda led by

Brussels

2 Extended, network organization

2 New training practices

2 Growing importance of MNCs, both for

the UK economy as a whole and as a

guide to best practice.

480 PAGES

1-4051-1850-4  [ISBN13: 978-1-4051-1850-7]  HB

1-4051-1851-2  [ISBN13: 978-1-4051-1851-4]  PB 

OCTOBER 2005

NEW EDITION
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Work in the 21st Century
An Introduction to Industrial and Organizational Psychology

Second Edition t Century, Second Edition

FRANK J. LANDY & JEFFREY M. CONTEANDY , FRANK J.CONTE , JEFFREY M.

Landy Litigation Support Group; San Diego State University

Combining top-notch research, consulting, and teaching credentials,

Frank Landy and Jeffrey Conte provide students with an up-to-date

knowledge base that helps them become sophisticated ‘consumers’

when the principles of industrial and organizational psychology are

applied in the workplace.

This book is also supported by online ancillaries available at

www.blackwellpublishing.com/landy upon publication.

628 PAGES  /  1-4051-4434-3  [ISBN13: 978-1-4051-4434-6]  HB  /  AUGUST 2006

Testing People at Work Testing People at Work

Competencies in Psychometric Testing

MIKE SMITH & PAM SMITHSMITH , MIKE

UMIST

“At last! A superbly practical book which takes you through the
stages of psychometric testing sequentially, but also integrates
theory and statistics into the story. The Smiths have provided
all would-be practitioners with an indispensable tool for their
learning, development, and reference.” 

PETER HERIOT, UNIVERSITY OF SURREY AND OPEN UNIVERSITY BUSINESS SCHOOL

This book is accompanied by supplementary online material found at

www.blackwellpublishing.com/testing.

440 PAGES

1-4051-0817-7  [ISBN13: 978-1-4051-0817-1]  HB

1-4051-0818-5  [ISBN13: 978-1-4051-0818-8]  PB  /  2004

Effective Teamwork Effective Teamwork

Practical Lessons from Organizational Research

Second Edition

MICHAEL A. WESTWest , Michael

Aston University, Birmingham

“A marvellous work of integration, retaining the authoritative,
imaginative and intensely practical character of the first edition,
this new edition has incorporated the very latest insights into a
complex and challenging area with great clarity. It is full of
interesting ideas and applications, lucidly expounded and
creatively formatted for students and practitioners alike.”

NIGEL NICHOLSON, LONDON BUSINESS SCHOOL

SERIES: PSYCHOLOGY OF WORK AND ORGANIZATIONS

SERIES EDITOR: MICHAEL WEST

232 PAGES  /  1-4051-1057-0  [ISBN13: 978-1-4051-1057-0]  PB  /  2003

Gendered Talk at Work Gendered Talk at Work

Constructing Social Identity Through Workplace Interaction

JANET HOLMESHOLMES , JANET

Victoria University of Wellington 

This book explores the ways in which gender contributes to the

interpretation of meaning in workplace interaction, and examines

how women and men negotiate their gender identities as well as

their professional roles in everyday workplace communication.

SERIES: LANGUAGE AND SOCIAL CHANGE

SERIES EDITOR: JENNIFER COATES, JENNY CHESHIRE & EUAN REID

272 PAGES

1-4051-1758-3  [ISBN13: 978-1-4051-1758-6]  HB

1-4051-1759-1  [ISBN13: 978-1-4051-1759-3]  PB  /  MAY 2006

The Psychology and Management of Workplace Diversity Psychology and Management of Workplace Diversity, The

MARGARET S. STOCKDALE & FAYE J. CROSBYSTOCKDALE , MARGARET SCROSBY , FAYE J

400 PAGES  /  1-4051-0096-6  [ISBN13: 978-1-4051-0096-0]  PB  /  2003
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WorkingUSA 
The Journal of Labor and Society 

Edited by IMMANUEL NESS
www.blackwellpublishing.com/WUSA

Personnel Psychology 
A Journal of Applied Research 

Edited by ANN MARIE RYAN
www.blackwellpublishing.com/PEPS

JOURNALS

Gender, Work and
Organization
Edited by DAVID KNIGHTS 
& DEBORAH KERFOOT
www.blackwellpublishing.com/GWAO

JOURNALS

NEW IN 2006

ALSO OF INTEREST
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Management and Creativity Management and Creativity

From Creative Industries to Creative Management

CHRIS BILTONBilton , Chris

University of Warwick

“This is an exceptional book in three respects. Firstly, it is a book about
management that truly appreciates the creative process. Secondly, it is a book
about creativity that understands and seeks to engage with practical business
realities. And, finally, Management and Creativity actually proves its
own thesis: that the best thinking occurs when the worlds of ‘creativity’ and
‘business’ intersect.”

STEPHEN CUMMINGS, VICTORIA UNIVERSITY OF WELLINGTON

In this book, Chris Bilton, who has worked as a performer, writer, arts worker and

academic, challenges the stereotypical opposition between ‘creatives’ and ‘suits’.

Creativity, he suggests, is not just about spontaneous discovery and inspiration, it

is also a self-conscious, deliberately managed process. Similarly, management is

not only shaped by rational processes, it also involves insight, intuition, creativity

and risk.

Bilton draws on the work of management theorists and creativity theorists, and

on the practical experience of individuals working in creative industries, to

improve our understanding of the relationship between the management of

creativity and creative approaches to management. His work forms part of a wider

move to consider the relevance of creative processes and structures in our new,

creative economy.

256 PAGES

1-4051-1995-0  [ISBN13: 978-1-4051-1995-5]  HB

1-4051-1996-9  [ISBN13: 978-1-4051-1996-2]  PB  /  JULY 2006

The Blackwell Handbook of Global
Management Blackwell Handbook of Global Management, The

A Guide to Managing Complexity

Edited by HENRY W. LANE, MARTHA L. MAZNEVSKI,
MARK E. MENDENHALL & JEANNE MCNETTLANE, HENRY W MAZNEVSKI, MARTHA L Mendenhall, Mark MCNETT, JEANNE

Northeastern University; International Institute for Management Development, Lausanne; University of
Tennessee at Chattanooga; Assumption College 

“The wealth of knowledge represented in this book is simply breathtaking...
This handbook is very likely going to stand the test of time and will be a
major resource on global management for many years to come.”

R&D MANAGEMENT  

This is a benchmark overview of current approaches and research in the study of

international management and organizations, with a focus on implementation

issues in a globalized context. Topical subjects covered include:

2 Developing a global mindset

2 Managing global virtual teams

2 Knowledge management in multinationals

2 The effects of globalization.

SERIES: BLACKWELL HANDBOOKS IN MANAGEMENT

504 PAGES

0-631-23193-5  [ISBN13: 978-0-631-23193-6]  HB  /  2003

1-4051-5267-2  [ISBN13: 978-1-4051-5267-9]  PB  /  2007

Global Dimensions of Management Culture Global Dimensions of Management Culture

DAVID CRAY & GEOFF MALLORYCRAY , DAVIDMALLORY , GEOFF

256 PAGES

1-4051-0189-X  [ISBN13: 978-1-4051-0189-9]  HB

1-4051-0190-3  [ISBN13: 978-1-4051-0190-5]  PB  /  2007
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NEW IN 2006

FORTHCOMING
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Spiral Dynamics Spiral Dynamics

Mastering Values, Leadership and Change

DON EDWARD BECK & CHRISTOPHER C. COWANBECK , DONCOWAN , CHRISTOPHER

Directors of the National Values Center, Texas

Now available in paperback, this bestselling book presents a new framework for

understanding the dynamic forces at work in human affairs: not only in business,

but also in personal lives, education, and even geopolitics. Focusing on

cutting-edge leadership, management systems, processes, procedures, and

techniques, SPIRAL DYNAMICS synthesizes changes such as increasing cultural

diversity, powerful new social responsibility initiatives, and the arrival of a truly

global marketplace.

Ideal for managers, consultants, and strategists, this inspiring book adds power

and precision to the understanding of human value systems and twenty-first

century leadership. It draws on UK biologist Richard Dawkins’ concept of ‘memes’

and Clare W. Grave’s ‘Level of Existence Theory’ to lay out a very specific toolkit for

managing the deepest differences in people. The authors’ concept of MEMES

represents a new element in the ‘science of memetics’ and why ideas resonate or

not. SPIRAL DYNAMICS demonstrates how, by applying the right tools at a base level

rather than to surface symptoms, any bright, curious human being can begin,

quite simply, to change their world.

352 PAGES  /  1-4051-3356-2  [ISBN13: 978-1-4051-3356-2]  PB  /  NOVEMBER 2005

It’s Not Just “PR”Public Relations

Public Relations and Society

W. TIMOTHY COOMBS & SHERRY J. HOLLADAYCoombs , Timothy

Both Eastern Illinois University 

Public relations is a multibillion dollar industry, yet unlike its sister field of

advertising, public relations is nearly undetectable to people outside of the

industry. When the impact of PR is considered, it is either accepted unthinkingly as

a positive business tool or it becomes the target of harsh critique.

IT’S NOT JUST “PR”: PUBLIC RELATIONS AND SOCIETY provides a balanced view of pub-

lic relations as neither flawless nor sinister. It investigates corporate issues in PR,

including pharmaceutical companies' use of PR to influence the medicines we use,

and     further examines public relations as a tool for marginalized groups, focusing

on its use in the non-profit sector. Relevant examples are cited throughout, such as

the use of PR to exert pressure on Coca-Cola to reform labor practices in Latin

America.

160 PAGES

1-4051-4405-X  [ISBN13: 978-1-4051-4405-6]  HB

1-4051-4406-8  [ISBN13: 978-1-4051-4406-3]  PB  /  NOVEMBER 2006

Corporate Retirement Security Corporate Retirement Security

Social and Ethical Issues

Edited by ROBERT W. KOLB
University of Colorado at Boulder

The second volume in the Leeds School Series on Business and Society, this collection

of lectures delivered at the Japha Symposium held in October 2005 covers the

subject of ‘corporate retirement security’, a topic currently inspiring much debate.

SERIES: THE LEEDS SCHOOL SERIES ON BUSINESS AND SOCIETY

240 PAGES  /  1-4051-5048-3  [ISBN13: 978-1-4051-5048-4]  HB  /  DECEMBER 2006
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Stress Stress

A Brief History

CARY L. COOPER 
& PHILIP DEWECOOPER , CARY LDEWE , PHILIP

Lancaster University; Birkbeck
College, London 

STRESS: A BRIEF HISTORY

takes a lively and

accessible look at the

origins of the field of

stress research. The book explores different

theories and models of stress, examines the

contributions of different researchers, identifies

common themes and controversies, and

culminates in a discussion of what makes a good

theory and what obligations stress researchers

have to those whose working lives they study.

SERIES: BLACKWELL BRIEF HISTORIES OF PSYCHOLOGY

160 PAGES

1-4051-0744-8  [ISBN13: 978-1-4051-0744-0]  HB

1-4051-0745-6  [ISBN13: 978-1-4051-0745-7]  PB  /  2004

Managing
Your Self Managing Your Self

Management by
Detached Involvement

JAGDISH PARIKHPARIKH , JAGDISH

Co-founder of the World Business
Academy

This unique guide to

increasing personal and

professional

effectiveness in a business context shows

students and managers how to contribute

effectively and progressively to their organizations

while enjoying more effective, dynamic and

satisfying professional and personal lives.

Drawing on theories of management,

neuroscience, psychology and eastern disciplines

as well as Parikh’s own practical experience as a

highly successful executive, MANAGING YOUR SELF

is a valuable guide for students and managers

on how to improve their business performance

while reaching a higher level of physical,

emotional and mental well-being.

SERIES: DEVELOPMENTAL MANAGEMENT

SERIES EDITOR: RONNIE LESSEM

200 PAGES  /  0-631-19307-3  [ISBN13:978-0-631-19307-4]  PB  /  1993
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Journal of Contingencies and 
Crisis Management
Edited by URIEL ROSENTHAL & ALEXANDER KOUZMIN
www.blackwellpublishing.com/JCCM

Journal of Risk & Insurance
Edited by RICHARD MACMINN & PATRICK BROCKETT

Published on behalf of the American Risk and Insurance Association

www.blackwellpublishing.com/JORI

Risk Management 
& Insurance Review
Edited by MARY A. WEISS

Published on behalf of the American Risk and Insurance Association

www.blackwellpublishing.com/RMIR

Risk Analysis
An International Journal

Edited by ELIZABETH L. ANDERSON
Published on behalf of the Society for Risk Analysis

www.blackwellpublishing.com/RISK

The Journal of Industrial Economics
Edited by PIERRE RÉGIBEAU, KENNETH CORTS,
THOMAS HUBBARD, YEON-KOO CHE, PATRICK LEGROS 
& FRANK VERBOVEN
www.blackwellpublishing.com/JOIE

Entrepreneurship Theory and
Practice
Edited by D. RAY BAGBY

The Official Journal of the United States Association for Small Business and Entrepreneurship

www.blackwellpublishing.com/ETAP

Journal of Small Business 
Management
Edited by CHANDRA S. MISHRA

Published on behalf of The International Council for Small Business 

www.blackwellpublishing.com/JSBM

Family Business Review
Edited by JOSEPH H. ASTRACHAN

Published on behalf of the Family Firm Institute, Inc.

www.blackwellpublishing.com/FABR

JOURNALS
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Real World
Research Real World Research

A Resource for Social Scientists and
Practitioner-Researchers

Second Edition

COLIN ROBSONROBSON , COLIN

University of Huddersfield

“Second editions, like movie sequels,
rarely surpass the originals. Real

World Research is a stunning exception. Robson has
brilliantly expanded and revised what was already the best
book on how to actually do research in applied settings.” 

JOSEPH A. MAXWELL, GEORGE MASON UNIVERSITY

This successful text furnishes students with the skills necessary to

conduct research outside the laboratory, in real world situations.

For the second edition, the text has been thoroughly revised in

order to bring it up to date, and to make it as useful as possible

for teachers and students from a range of behavioral and social

science disciplines.

For sample chapters please visit

www.blackwellpublishing.com/robson.

624 PAGES  

0-631-21304-X  [ISBN13: 978-0-631-21304-8]  HB

0-631-21305-8  [ISBN13: 978-0-631-21305-5]  PB  /  2002

How to Do a
Research Project How to do a Research Project

A Guide for Undergraduate
Students

COLIN ROBSONROBSON , COLIN

University of Huddersfield 

From the best-selling author of Real

World Research and Experiment, Design

and Statistics in Psychology, this is a guide to designing, carrying

out, analyzing and reporting on undergraduate degree projects

in education, health-related areas, social work, and the social

sciences.

220 PAGES  

1-4051-1489-4  [ISBN13:978-1-4051-1489-9]  HB  

1-4051-1490-8  [ISBN13:978-1-4051-1490-5]  PB  /  NOVEMBER 2006

Employment Law, Second Edition Employment Law

BENJAMIN W. WOLKINSON & RICHARD N. BLOCKWOLKINSON , BENJAMIN WBLOCK , RICHARD N

336 PAGES  /  1-4051-3408-9  [ISBN13: 978-1-4051-3408-8]  PB  /  DECEMBER 2006
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A Crash Course in SPSS for Windows Course in SPSS for Windows, A

Updated for Versions 10, 11, 12, and 13

Third Edition

ANDREW COLMAN & BRIONY PULFORDCOLMAN , ANDREWPulford , Briony

Both University of Leicester 

This quick, simple, and user-friendly introduction to SPSS for Windows has

now been updated so that it can be used with versions 10, 11, 12, and 13 of

the software. New additions to the third edition include:

2 Two new chapters covering:

· recoding variables and handling large data files

· using SPSS syntax

2 Procedures for exporting and importing Excel files

2 Supporting website that allows data sets used in the book to be downloaded and provides

additional examples from various social science disciplines.Visit www.blackwellpublishing.com/spss.

224 PAGES  /  1-4051-4531-5  [ISBN13: 978-1-4051-4531-2]  PB  /  MARCH 2006

Managing Quality Managing Quality

Fourth Edition

Edited by BARRIE G. DALEDale, Barrie

Manchester Business School, University of Manchester

In the spirit of continuous improvement, this text has been extensively

revised in order to reflect developments in the field. New to the fourth edition

are chapters on:

2 The received wisdom on TQM

2 Old economy businesses and the quality function

2 Integrated management systems.

The fourth edition also includes information on ISO 9000 series of standards service management,

and the Excellence Model. In addition, some of the material has been re-ordered and changes to

terminology have been made.

552 PAGES  /  0-631-23614-7  [ISBN13: 978-0-631-23614-6]  PB  /  2003

FORTHCOMING

FORTHCOMING

American Business Law Journal
Edited by LARRY A. DIMATTEO

Published on behalf of the Academy of Legal Studies in Business

www.blackwellpublishing.com/ABLJ

Journal of Legal Studies Education
Edited by LUCIEN J. DHOOGE

Published on behalf of the Academy of Legal Studies in Business

www.blackwellpublishing.com/JLSE

JOURNALS
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Global Institutions and
Responsibilities and Responsibilities

Achieving Global Justice

Edited by CHRISTIAN BARRY
& THOMAS W. POGGEBARRY, CHRISTIAN POGGE, THOMAS

Carnegie Council on Ethics and International Affairs; Australian
National University and Columbia University

This volume combines original essays by political

philosophers, legal theorists, and economists into

a spirited debate about the practical dilemmas of

globalization. It integrates rigorous thinking

about the principles of global justice with

concrete discussions of the UN, the WTO, the

World Bank, and the rules of war. It thereby

enriches moral theorizing by engaging it in real-

world issues and also provides solid moral

grounds for designing and assessing reforms of

present international rules and organizations.

SERIES: METAPHILOSOPHY SERIES IN PHILOSOPHY

SERIES EDITORS: BRIAN HUSCHLE & ARMEN  MARSOOBIAN

352 PAGES  

1-4051-3010-5  [ISBN13: 978-1-4051-3010-3]  PB

DECEMBER 2005

Corporate Governance Corporate Governance

Third Edition

ROBERT A.G. MONKS & NELL MINOWMonks , RobertMINOW , NELL

Both Lens Inc

“The MBA student seeking real world examples will
be well satisfied with this material... A major
strength of the book is the practitioner perspective
that the authors bring to the area.”

STUART L. GILLAN, THE UNIVERSITY OF TEXAS AT AUSTIN

“Authoritative and informative, with some fascinating
case vignettes... A monumental work.” 

BOB TRICKER, EDITOR, CORPORATE GOVERNANCE

In the wake of dramatic corporate meltdowns: Enron;

Tyco; Adelphia; WorldCom; the new edition of this

successful text provides students and business

professionals with a welcome update of the key issues

facing managers, boards of directors, investors, and

shareholders.

In addition to its authoritative overview of the history, the

myth and the reality of corporate governance, this new

edition has been updated to include:

2 Analysis of the latest cases of corporate disaster

including: Adelphia; Arthur Andersen; Tyco

Laboratories; Worldcom; Gerstner’s pay packet at IBM

2 An overview of corporate governance guidelines and

codes of practice in developing and emerging markets 

2 A CD-ROM containing a comprehensive case study of

the Enron collapse, complete with senate hearings

and video footage, accompanies the text.

Further lecturer resources and links are available at

www.blackwellpublishing.com/monks.

584 PAGES  /  1-4051-1698-6  [ISBN13: 978-1-4051-1698-5]  PB  /  2003

Global Dimensions 
of Corporate
Governance l Dimensions of Corporate Governance

YADONG LUOLuo , Yadong

University of Miami

This book addresses the latest issues and

debates in the field corporate governance.

Corporations need new systems of

accountability to create the transparency that

is now required and this book:

2 Systematically illuminates how

multinational corporations should deal

with global stakeholders (competitors,

governments, partners, suppliers, peer

subsidiaries)

2 Enhances understanding of the

complexities of global corporate

governance issues

2 Provides important guides to refining

and improving the rules that govern

business relationships among major

global stakeholders.

Students, executives, consultants, and

researchers will find this unique resource of

great use.

SERIES: GLOBAL DIMENSIONS OF BUSINESS

SERIES EDITORS: DAVID RICKS, BODO SCHLEGELMILCH 

& J. MICHAEL GERINGER

288 PAGES  

1-4051-3707-X  [ISBN13: 978-1-4051-3707-2]  PB

JULY 2006
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Corporate
Governance: An
International Review
Edited by CHRISTINE MALLIN
www.blackwellpublishing.com/CORG

JOURNALS
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Ethics in Practice Ethics in Practice

Third Edition

Edited by HUGH LAFOLLETTELAFOLLETTE, Hugh

University of South Florida 

This new edition of one of the most prominent texts in the field is replete with

new and revised essays, and classic articles that address core contemporary

moral questions. Revised and expanded, it now includes an entire new section

on war and terrorism, and features essays on economic justice, world hunger and

international justice, and obligations to the environment.

SERIES: BLACKWELL PHILOSOPHY ANTHOLOGIES

768 PAGES  /  1-4051-2945-X  [ISBN13: 978-1-4051-2945-9]  PB  /  NOVEMBER 2006

Ethical Issues in Behavioral Research avioral Research

Basic and Applied Perspectives

Second Edition

ALLAN J. KIMMELKIMMEL , ALLAN J

ESCP-EAP, European School of Management

This new edition focuses on the research community’s response to current

ethical demands that have arisen in professional and public contexts; the

issues imposed by new research technologies; and the ethical challenges that

arise in the application of research approaches in business and management

settings. Additionally, it gives added attention to some of the ethical issues and

conflicts encountered in the context of cross-cultural and international

research, reflecting the growing tendency of both fundamental and applied

researchers to carry out their studies in foreign settings.

448 PAGES

1-4051-3438-0  [ISBN13: 978-1-4051-3438-5]  HB

1-4051-3439-9  [ISBN13: 978-1-4051-3439-2]  PB  /  2007

Conscience and 
Corporate Culture Conscience and Corporate Culture

KENNETH GOODPASTERGOODPASTER , KENNETH

University of St Thomas, St Paul  

In recent years, monumental corporate scandals have been

emblazoned on every front page, but people have largely

responded with ambivalence to events such as Enron’s

collapse and the tragedy of NASA’s Columbia. In this book,

Goodpaster identifies the common patterns among such

recent events, and argues for the development of an ethical

response. Reporting on more than three decades of

professional evolution, the book serves as a platform for

communication between doers and thinkers on a subject that

is profoundly difficult and important.

SERIES: FOUNDATIONS OF BUSINESS ETHICS

SERIES EDITORS: ROBERT FREDERICK & W.M. HOFFMAN

288 PAGES

1-4051-3039-3  [ISBN13: 978-1-4051-3039-4]  HB

1-4051-3040-7  [ISBN13: 978-1-4051-3040-0]  PB  /  JUNE 2006

The Practice of Ethics ice of Ethics, The

HUGH LAFOLLETTELAFOLLETTE , LAFOLLETTE , Hugh

University of South Florida 

This volume guides readers through the burgeoning field of

applied ethics. Using arguments and examples drawn from

a broad range of contemporary issues, LaFollette frames

consistent foundational principles of ethics. The volume

forms an excellent companion to LaFollette’s authoritative

anthology, Ethics in Practice, third edition (2006)

296 PAGES  

0-631-21944-7  [ISBN13: 978-0-631-21944-6]  HB

0-631-21945-5  [ISBN13: 978-0-631-21945-3]  PB  /  NOVEMBER 2006

The Ethics of Global Business  Global Business, The

DENIS ARNOLDArnold , Denis

SERIES: FOUNDATIONS OF BUSINESS ETHICS

SERIES EDITORS: ROBERT FREDERICK & W.M. HOFFMAN

288 PAGES

1-4051-3477-1  [ISBN13: 978-1-4051-3477-4]  HB

1-4051-3478-X  [ISBN13: 978-1-4051-3478-1]  PB  /  2007
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FORTHCOMING

Business Ethics: A
European Review
Edited by CHRISTOPHER COWTON
www.blackwellpublishing.com/BEER

Business and Society 
Review
Edited by ROBERT E. FREDERICK

Journal of the Center for Business Ethics at Bentley  College

www.blackwellpublishing.com/BASR

JOURNALS
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A Companion to Applied Ethics ompanion to Applied Ethics, A

Edited by R.G. FREY & CHRISTOPHER HEATH WELLMANFrey, Ray WELLMAN, CHRISTOPHER

Bowling Green State University; Washington University in St. Louis

In recent years, many important moral, social, and political issues

have come under scrutiny.These specially commissioned essays by

many of the leading figures in applied ethics provide substantive

discussions of the pressing issues that orient around the topics in

question, and, collectively, constitute an in-depth, state-of-the-art

account of present-day thinking in practical ethics.

SERIES: BLACKWELL COMPANIONS TO PHILOSOPHY

720 PAGES

1-55786-594-9  [ISBN13: 978-1-55786-594-6]  HB  /  2003

1-4051-3345-7  [ISBN13: 978-1-4051-3345-6]  PB  /  2005

The Ethics of Executive
Compensation of Executive Compensation, The

ROBERT W. KOLBKOLB , ROBERT

University of Colorado at Boulder

The first volume in the Leeds School Series on Business and

Society demonstrates the valuable results of a timely exchange of

ideas regarding the nature of executive compensation. Including

discussions across academic disciplines, perspectives, and

intellectual orientations, this book provides an insight into the

fundamental problems from a social and ethical perspective, as

well as proposing a myriad of possible solutions.

SERIES: THE LEEDS SCHOOL SERIES ON BUSINESS & SOCIETY

192 PAGES  /  1-4051-3341-4  [ISBN13: 978-1-4051-3341-8]  HB  /  JANUARY 2006

See page 18 for more titles in the Leeds School Series on 

Business and Society

Management Ethics Management Ethics

NORMAN E. BOWIE with PATRICIA H. WERHANEBowie , NormanWerhane , Patricia

University of Minnesota; University of Virginia

“In a fresh approach to stakeholder analysis, Bowie and
Werhane articulately and persuasively hone in on the
unique ethical obligations that guide manager-level
decision-making. Management Ethics delineates the
competing pressures on managers and provides them not
only with insights but actual processes for ensuring
accountability for their decisions.” 

LAURA HARTMAN, DEPAUL UNIVERSITY

SERIES:FOUNDATIONS OF BUSINESS ETHICS  

SERIES EDITORS:ROBERT FREDERICK & W.M.HOFFMAN

168 PAGES  

0-631-21472-0  [ISBN13: 978-0-631-21472-4]  HB

0-631-21473-9  [ISBN13: 978-0-631-21473-1]  PB  /  2004
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Business Ethics and the 
Natural Environment  the Natural Environment

LISA H. NEWTONNewton , Lisa

Fairfield University

“With business’s renewed focus on sustainable growth, Newton’s hopeful
book comes at the right time, providing us with theoretically sound,
eloquently presented, and practically wise frameworks and conclusions.” 

DENNIS J. MOBERG, SANTA CLARA UNIVERSITY, AND PRESIDENT, SOCIETY FOR BUSINESS ETHICS 

This book examines the present status of relations between corporate

enterprise and the natural environment in the world today.The author argues

that the search for ‘green’ innovations in business practice yields dividends

beyond expectation, and that the competitive firm in this century will be

the firm whose practices protect and enhance the natural environment.

SERIES:FOUNDATIONS OF BUSINESS ETHICS  /  SERIES EDITORS:ROBERT FREDERICK & W.M.HOFFMAN

280 PAGES

1-4051-1662-5  [ISBN13: 978-1-4051-1662-6]  HB

1-4051-1663-3  [ISBN13: 978-1-4051-1663-3]  PB  /  2004

Computer Ethics and Professional
Responsibility and Professional Responsibility

Edited by TERRELL WARD BYNUM & SIMON ROGERSONBYNUM , TERRELL WARDROGERSON , SIMON

Southern Connecticut State University; De Montfort University

“This book includes significant pieces from members of the global
computer ethics community. Among its strengths are the worked-out case
studies for ethical analysis and a nice section on computer security. It is
an ideal text for those teaching professional ethics.”

FRANCES S. GRODZINSKY, SACRED HEART UNIVERSITY 

This clear and accessible textbook and its associated website offer a

state-of-the-art introduction to the burgeoning field of computer ethics

and professional responsibility. Visit the book’s website at

www.southernct.edu/organizations/RCCS/Textbook.

376 PAGES  /  1-85554-845-3  [ISBN13: 978-1-85554-845-9]  PB  /  2003

Permission to Steal
LISA NEWTON
Fairfield University

Citing recent examples including Enron, Arthur Anderson, and World Com,

PERMISSION TO STEAL explores what went wrong and advocates a universal

reassessment of what is considered ‘good’ in corporate America.

SERIES: BLACKWELL PUBLIC PHILOSOPHY

100 PAGES

1-4051-4539-0  [ISBN13: 978-1-4051-4539-8] HB

1-4051-4540-4 [ISBN13: 978-1-4051-4540-4] PB  /  JULY 2006
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Microeconomics for
Public Managers icroeconomics for Public Managers

BARRY KEATING & MARYANN KEATINGBarryKeating , Maryann

University of Notre Dame; Indiana University

Students destined for not-for-profit (NFP) enterprises

and public institutions need to understand the

elements in the economist’s toolkit; this book provides

an introduction to that set of tools. The book:

2 Describes economic decision-making relevant

to nonprofit managers

2 Examines some of the more important

applications of economics that managers in

these firms in practice

2 Extends traditional economic analysis to

nonprofit organizations and public institutions

2 Amends conventional economic analysis and

tools to accommodate the special characteristics

of the nonprofit marketplace

2 Uses economic analysis to understand the

ways in which NFP enterprises make decisions

about which goods and services to provide,

how they allocate resources to provide them,

and how they decide to whom they should be

made available.

512 PAGES  

1-4051-2543-8  [ISBN13: 978-1-4051-2543-7]  HB  /  DECEMBER 2006

Managing Change in
Public Services Managing Change in Public Services

Edited by MICHAEL WALLACE,
MIKE FERTIG & EUGENE SCHNELLERALLACE, MICHAEL Fertig, Mike SCHNELLER, EUGENE

University of Bath; University of Bath; Arizona State University 

This book provides a synthesis of state-of-the-art

thinking amongst leading international academic

experts on managing change to improve the

effectiveness of public service provision. Special

reference is made to the fields of education and

health, the two largest, most complex and highly

professionalised public services.

256 PAGES

1-4051-3548-4  [ISBN13: 978-1-4051-3548-1]  HB

1-4051-3549-2  [ISBN13: 978-1-4051-3549-8]  PB  /  NOVEMBER 2006
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Public Administration
An International Quarterly - covering public administration throughout the world

Edited by R.A.W. RHODES
www.blackwellpublishing.com/PADM

Public Administration Review
The Premier Journal of Public Administration

Edited by RICHARD STILLMAN 
Managing Editor: JOS RAADSCHELDERS 

Published on behalf of the American Society for Public Administration

www.blackwellpublishing.com/PAR

Public Budgeting & Finance
Edited by JOHN L. MIKESELL & DANIEL MULLINS  

Published on behalf of Public Financial Publications, Inc.

www.blackwellpublishing.com/PBAF

Public Money & Management
Integrating Theory and Practice in Public Management

Edited by ANDREW GRAY & JANE BROADBENT
Managing Editor: MICHAELA LAVENDER

Published on behalf of The Chartered Institute of Public Finance and Accountancy

www.blackwellpublishing.com/PMAM

Governance
An International Journal of Policy, Administration and Institutions

Edited by GRAHAM K. WILSON & ROBERT H. COX
Published in association with the IPSA's Research Committee on the Structure and Organization of Government (SOG)

www.blackwellpublishing.com/GOVE

Australian Journal of Public Administration
Edited by JOHN WANNA & JOHN NETHERCOTE

Published on behalf of the Institute of Public Administration Australia

www.blackwellpublishing.com/AJPA

International Social Security Review
Edited by MIKE GAUTREY

Published on behalf of the International Social Security Association

www.blackwellpublishing.com/ISSR

International Journal of Consumer Studies
KATHERINE HUGHES
www.blackwellpublishing.com/IJC

The Journal of Consumer Affairs
Edited by HERBERT JACK ROTFELD

Published on behalf of the American Council on Consumer Interests

www.blackwellpublishing.com/JOCA

JOURNALS
NEW IN 2006
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European Industrial
Relations: Annual Review
2001/2002 Annual Review 2001/2002

Edited by BRIAN TOWERS & MIKE TERRYrs, Brian Terry, Mike

Nottingham Business School; Warwick Business School  

This review acts both as a record and as a forum for

exchanging ideas. It identifies key events in European

industrial relations, political economy and social policy

during the preceding year and invites leading academic

commentators from across the EU to assess their

significance.The authors, writing in an accessible style,

not only discuss current developments but also

provide an informed, longer term perspective.

The current issue, reviewing the years 2001-2002 with

some informed discussion of future developments,

was published at a time when the EU was at yet

another of its crossroads as further attempts to make

progress on enlargement - as well as on economic and

political integration - confronted widespread popular

scepticism and some national resistance.

SERIES: INDUSTRIAL RELATIONS JOURNAL

SERIES EDITORS: MIKE TERRY & BRIAN TOWERS

264 PAGES  /  1-4051-0876-2  [ISBN13: 978-1-4051-0876-8]  PB  /  2004
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LABOUR: Review of Labour 
Economics and Industrial Relations
Edited by RENATO BRUNETTA, UGO COLOMBINO,
DANIELA DEL BOCA, FRANCO PERACCHI,
PAOLO SESTITO & PIERO TEDESCHI

Published on behalf of CEIS and the Fondazione Giacomo Brodolini, Rome

www.blackwellpublishing.com/LABOUR

BJIR
An International Journal of Employment Relations

Edited by EDMUND HEERY
Published in conjunction with the London School of Economics & Political Science

www.blackwellpublishing.com/BJIR

Industrial Relations
A Journal of Economy and Society

Edited by DANIEL J.B. MITCHELL & TROND PETERSON
www.blackwellpublishing.com/IREL

Industrial Relations Journal
Edited by NICHOLAS BACON
www.blackwellpublishing.com/IRJ

R&D Management
Edited by JEFF BUTLER 
www.blackwellpublishing.com/RADM

Creativity and Innovation 
Management
Edited by OLAF FISSCHER 
& PETRA DE WEERD-NEDERHOF
www.blackwellpublishing.com/CAIM

Journal of Product Innovation
Management
Edited by C. ANTHONY DI BENEDETTO

Published on behalf of the Product Development & Management Association

www.blackwellpublishing.com/JPIM

JOURNALS
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Finance and the
Economics of
Uncertainty  and the Economics of Uncertainty

GABRIELLE DEMANGE 
& GUY LAROQUEemange , GabrielleLaroque , Guy

DELTA, Paris; INSEE-CREST

FINANCE AND THE ECONOMICS OF

UNCERTAINTY explores the growing

range of economic decisions that are

conducted under uncertainty both on

the personal level - such as individual

savings, insurance, portfolio choices - as

well as by large firms, including insurance

companies and stock exchanges, that

utilize financial tools to facilitate the

exchange of risks.

Including end-of-chapter exercises, this

book provides students with a tool for

understanding the theoretical analysis of

decision-making under uncertainty, and its

applications to the world of economics

and finance.

288 PAGES

1-4051-2138-6  [ISBN13: 978-1-4051-2138-5]  HB

1-4051-2139-4  [ISBN13: 978-1-4051-2139-2]  PB

NOVEMBER 2005

Understanding
Financial
Management nderstanding Financial Management

A Practical Guide

KENT BAKER & GARY POWELLer , H KPowell , Gary

American University; Towson University

Designed for those who want to gain an

understanding of the fundamental

concepts and techniques used in financial

management, this book:

2 Bridges the gap between financial

theory and practice

2 Presents fundamental concepts in an

intuitive and nontechnical way

2 Provides numerous practical

financial tips to readers.

504 PAGES  

0-631-23100-5  [ISBN13: 978-0-631-23100-4]  PB  

APRIL 2005
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The Revolution in
Corporate Finance n Corporate Finance, The

Fourth Edition

Edited by JOEL M. STERN 
& DONALD H. CHEW, JR.STERN, JOEL M Chew Jr, Donald

Both Stern Stewart Management and Co.

This key text uses seminal articles from the highly

regarded Bank of America Journal of Applied Corporate

Finance to give students insight into the practical

implications of the most recent theoretical advances

in the field.

648 PAGES  /  1-4051-0781-2  [ISBN13: 978-1-4051-0781-5]  PB  /  2003

Credit Derivatives Credit Derivatives

Application, Pricing, and Risk Management

GUNTER MEISSNERMeissner , Gunter

Hawaii Pacific University

This is the first student-oriented text to explain the field

of credit derivatives to business students with a

background in finance. Real-world examples are cited

throughout, reinforced by end-of-chapter questions,and

students can take advantage of links to pricing models

on the internet.This concise book is ideal for instructors

seeking to supplement traditional derivatives course

material, as well as those looking to enhance their

own understanding of this fast-growing area.

248 PAGES  /  1-4051-2676-0  [ISBN13: 978-1-4051-2676-2]  HB  /  2004

The Future of Global
Financial Services  Financial Services, The

ROBERT GROSSEGROSSE , ROBERT

Thunderbird, The Garvin School of International Management

“In this important book Robert Grosse shows that,
despite the internet, there are few globally active
financial institutions and that there are no truly
global competitors. Most financial services are still
delivered locally: as a notable example, in retail
banking the performance of commercial banks is
stongly determined by the growth of their home
markets. The future of financial services will be
local rather than global.” 

ALAN RUGMAN, KELLEY SCHOOL OF BUSINESS

240 PAGES  

1-4051-1701-X  [ISBN13: 978-1-4051-1701-2]  HB

1-4051-1700-1  [ISBN13: 978-1-4051-1700-5]  PB  /  2004

Global Corporate Finance Global Corporate Finance Global Corporate Finance

Sixth Edition

SUK KIM & SEUNG H. KIMKIM , SUKKIM , SEUNG H

University of Detroit-Mercy; St Louis University

The sixth edition of this comprehensive text offers expanded

material on:

2 Corporate finance and governance

2 International markets

2 Global financial dynamics and strategies

2 Risk management techniques.

The book is also supported by online supplementary

materials available at www.blackwellpublishing.com/kim.

544 PAGES  

1-4051-1990-X  [ISBN13: 978-1-4051-1990-0]  HB  /  DECEMBER 2005

For more titles in economics, finance, and accounting,

please view our online economics & finance catalog at 

www.blackwellpublishing.com/catalog.

The Journal of Finance
Edited by CAMPBELL HARVEY

The Journal of the American Finance Association

www.blackwellpublishing.com/JOF

International Finance
The only journal bridging the gap between theory
and policy in macroeconomics and finance

Edited by BENN STEIL
www.blackwellpublishing.com/INFI

European Financial
Management
Edited by JOHN A. DOUKAS

Published in conjunction with the European Financial 

Management Association

www.blackwellpublishing.com/EUFM

Economic Outlook
Edited by ADRIAN COOPER

Published on behalf of Oxford Economic Forecasting

www.blackwellpublishing.com/ECOL

JOURNALS

NEW EDITION
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Mathematics
for Economics
and Business Mathematics for Economics and Business

An Interactive Introduction

Second Edition

JEAN SOPERSOPER , JEAN

University of Leicester

This text offers the ideal

approach for economics and business students

seeking to understand the mathematics relevant to

them. Each chapter demonstrates basic mathematical

techniques, while also explaining the economic

analysis and business context where each is used. By

following the worked examples and tackling the

practice problems, students will discover how to use

and apply each of these techniques.

Although the book is complete in itself, it also

encourages students to develop their understanding

of both mathematics and economics by using the

interactive CD-ROM in the back of the book. This

CD-ROM includes the award-winning MathEcon

software, Excel files, PowerPoint slides, all definitions

and ‘remember’ boxes, and additional practice

questions. In its flexibility, comprehensiveness, and

readable format, this text will continue to serve as an

essential resource for students in this area.

432 PAGES

1-4051-1126-7  [ISBN13: 978-1-4051-1126-3]  HB

1-4051-1127-5  [ISBN13: 978-1-4051-1127-0]  PB  /  2004

Accounting Ethics Accounting Ethics

RONALD F. DUSKA & BRENDA SHAY DUSKADUSKA , RONALDDUSKA , BRENDA SHAY

SERIES: FOUNDATIONS OF BUSINESS ETHICS

SERIES EDITORS: ROBERT FREDERICK & W.M. HOFFMAN

336 PAGES  /  0-631-21651-0  [ISBN13: 978-0-631-21651-3]  PB  /  2002

Managerial Economics, Second Edition Managerial Economics

IVAN PNGPNG , IVAN

592 PAGES

0-631-22516-1  [ISBN13: 978-0-631-22516-4]  HB

0-631-22525-0  [ISBN13: 978-0-631-22525-6]  PB  /  2001

THE PAPERBACK EDITION OF THIS BOOK IS NOT AVAILABLE FOR 

PURCHASE IN THE USA OR CANADA.
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Journal of Accounting Research
Edited by RAY BALL, PHILIP G. BERGER, MERLE ERICKSON,
RICHARD LEFTWICH, DOUGLAS J. SKINNER, & ABBIE SMITH

Published on behalf of the Institute of Professional  Accounting, University  of Chicago

www.blackwellpublishing.com/JAR

Journal of Business Finance & Accounting
Edited by PETER F. POPE, ANDREW W. STARK 
& MARTIN WALKER
www.blackwellpublishing.com/JBFA

Journal of International Financial
Management & Accounting
Edited by  FREDERICK CHOI AND RICHARD LEVICH

Published in association with New York University's Stern School of Business, Salomon  Center

www.blackwellpublishing.com/JIFMA

Financial Accountability and Management
Edited by IRVINE LAPSLEY
www.blackwellpublishing.com/FAM

Abacus
A Journal of Accounting, Finance and Business Studies

Edited by G.W. DEAN
Published on behalf of the Accounting Foundation, University  of Sydney

www.blackwellpublishing.com/ABACUS

Accounting & Finance
Edited by ROBERT FAFF
www.blackwellpublishing.com/ACFI

International Journal of Auditing
Edited by STUART TURLEY, TOM LEE 
& BRENDA PORTER
www.blackwellpublishing.com/IJAU

Fiscal Studies
Edited by JEROME ADDA, SAMUEL BERLINSKI 
& GARETH D. MYLES 

Published on behalf of the Institute for Fiscal Studies

www.blackwellpublishing.com/FISC

Journal of Applied Corporate Finance
Edited by DONALD H. CHEW, JR.

A Morgan Stanley Publication

www.blackwellpublishing.com/JACF
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What is e-Business? What is e-business?

How the Internet Transforms Organizations

FENG LILi , Feng

University of Newcastle upon
Tyne 

WHAT IS E-BUSINESS:

HOW THE INTERNET

TRANSFORMS

ORGANIZATIONS

provides a thorough and

reflective introduction to

business strategies and

organizational innovations for the Internet world.

Written by one of the first e-business professors

appointed in the UK, this much-needed new text

gives business and technology students the

integrated framework they need to interpret

conflicting and rapidly changing business

phenomena in the e-arena.

Based on over ten years’ experience teaching

e-business modules at both postgraduate and

undergraduate levels, Feng Li’s textbook takes

the reader through the vast range of issues

surrounding e-business. WHAT IS E-BUSINESS covers

key topics such as:

2 New technologies and new business

environment as the context for e-business

2 Emerging strategies and business models

developed in response to the Internet and

related technologies

2 Organizational innovations necessary in

order to implement and manage e-business

strategies and e-business models

2 The transformation of various industries,

from banking, music, retailing, and telecoms,

to public services

2 Emerging issues such as privacy, security,

identity and online presence, as well as

legal, regulatory, social and political issues.

Students and teachers alike will welcome this

coherent, well-tested text, with its student-

friendly case examples, questions and

summaries. WHAT IS E-BUSINESS is supported by

online lecturer and student resources, available at

www.blackwellpublishing.com/fengli.

256 PAGES

1-4051-2557-8  [ISBN13: 978-1-4051-2557-4]  HB

1-4051-2558-6  [ISBN13: 978-1-4051-2558-1]  PB  /  JUNE 2006
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The Geography of
the Internet Industry the Internet Industry, The

Venture Capital, Dot-coms, and 
Local Knowledge

MATTHEW ZOOKZOOK , MATTHEW

University of Kentucky

This groundbreaking

book analyzes the

geography of the

commercial Internet

industry during the

dot-com boom. It

presents the first

accurate map of

Internet domains

in the world, by country, by region, by

city, and for the United States, by

neighborhood.

SERIES: INFORMATION AGE SERIES

SERIES EDITOR: MANUEL CASTELLS

216 PAGES

0-631-23331-8  [ISBN13: 978-0-631-23331-2]  HB

0-631-23332-6  [ISBN13: 978-0-631-23332-9]  PB 

MARCH 2005

The Internet in
Everyday Life in Everyday Life, The

Edited by BARRY WELLMAN 
& CAROLINE HAYTHORNTHWAITEWELLMAN, BARRY HAYTHORNTHWAITE, CAROLINE

University of Toronto; University of Illinois at Urbana-
Champaign

This collection of

original articles

from leading

scholars in North

America, Asia, and

Europe moves

discussion of the

Internet closer to

home, showing

how the Internet does not exist ‘out

there’ but is instead an integral part of

daily work and home life.

SERIES: INFORMATION AGE SERIES

SERIES EDITOR: MANUEL CASTELLS

624 PAGES  

0-631-23507-8  [ISBN13: 978-0-631-23507-1]  HB

0-631-23508-6  [ISBN13: 978-0-631-23508-8]  PB  

2002

The Rise of The 
Network Society of The Network Society, The

The Information Age: Economy, Society and Culture,Volume I

Second Edition

MANUEL CASTELLSastells , Manuel

University of California at Berkeley

“Adam Smith explained how capitalism worked, and Karl
Marx explained why it didn't. Now the social and
economic relations of the Information Age have been
captured by Manuel Castells.”

WALL STREET JOURNAL

Based on research in the USA, Asia, Latin America, and Europe

this book, the first in the trilogy by Manuel Castells, formulates a

systematic theory of the information society which takes

account of the fundamental effects of information technology

on the contemporary world.

624 PAGES  /  0-631-22140-9  [ISBN13: 978-0-631-22140-1]  PB  /  2000

The Power of Identity ower of Identity, The

The Information Age:Economy,Society and Culture,Volume II

Second Edition

MANUEL CASTELLSastells , Manuel

University of California at Berkeley

This second volume of the trilogy deals with the social, political,

and cultural dynamics associated with the technological

transformation of our societies and with the globalization of

the economy.

560 PAGES  /  1-4051-0713-8  [ISBN13: 978-1-4051-0713-6]  PB  /  2003

End of Millennium End of Millennium

The Information Age:Economy,Society and Culture,Volume III

Second Edition

MANUEL CASTELLSastells , Manuel

University of California at Berkeley 

The final volume in Manuel Castells' trilogy is devoted to

processes of global social change induced by interaction

between networks and identity.

In the general conclusion of the trilogy, included in this volume,

Castells draws together the threads of his arguments and his

findings, presenting a systematic interpretation of our world.

464 PAGES  /  0-631-22139-5  [ISBN13: 978-0-631-22139-5]  PB  /  2000

THE INFORMATION AGE:
ECONOMY, SOCIETY AND CULTURE
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Strategic Management of
Health Care Organizations ement of Health Care Organizations

Fifth Edition

LINDA E. SWAYNE, W. JACK DUNCAN 
& PETER M. GINTERSWAYNE , LINDA EDUNCAN , W JACKGINTER , PETER M

University of North Carolina at Charlotte; University of Alabama at
Birmingham; University of Alabama at Birmingham

This fifth edition of the classic text, STRATEGIC

MANAGEMENT OF HEALTH CARE ORGANIZATIONS, introduces strategic thinking,

strategic planning, and strategic momentum to advanced undergraduate and

graduate students as well as practitioners in the field of health care. It

demonstrates how strategic managers can become strategic thinkers with the

crucial skills to evaluate the changing environment, analyze data, question

assumptions, and develop new ideas.

In this new edition the authors:

2 Present methods to develop and document a plan of action through strategic

planning 

2 Illustrate how, as managers attempt to carry out the strategic plan, they evaluate

its success, learn more about what works, and incorporate new strategic

thinking into future planning, strategy formulation, and situational analysis

2 Demonstrate how strategic management ‘maps’ can provide the direction

needed for successful implementation.

In this new edition, all chapters have been revised and contain new or updated

‘Introductory Incidents’ and ‘Perspectives’. Appendix A has been revised to match

the new model of strategic thinking, planning, and managing the strategic

momentum. Twenty real-life case studies, including nine new cases and three

updated classics, present diverse strategic situations in an accessible manner that

enhances the applicability of the concepts for students and professionals.

The text is supported by PowerPoint slides and an Instructors’ Manual. Visit

www.blackwellpublishing.com/swayne for details.

896 PAGES  /  1-4051-2432-6  [ISBN13: 978-1-4051-2432-4]  HB  /  AUGUST 2005

Financial Management of
Health Care Organizations Financial Management of Health Care Organizations

An Introduction to Fundamental Tools, Concepts,
and Applications

Second Edition

WILLIAM N. ZELMAN, MICHAEL J. MCCUE,
ALAN R. MILLIKAN & NOAH D. GLICKZELMAN , WILLIAMMccue , MichaelMillikan , AlanGlick , Noah

University of North Carolina, Chapel Hill; Virginia Commonwealth University;
Duke Health Network; Integrated Healthcare Information Services, Inc.

This second edition of FINANCIAL MANAGEMENT OF HEALTH CARE ORGANIZATIONS

offers an introduction to the most-used tools and techniques of health care

financial management, including:

2 Health care accounting and financial statements

2 Managing cash, billings and collections

2 Making major capital investments

2 Determining cost and using cost information in decision-making

2 Budgeting and performance measurement

2 Pricing.

New to the Second Edition:

2 Key terms and key equations listed at the end of each chapter  

2 Expanded use of marginal definitions and key points 

2 Additional questions and problems for the chapters 

2 Updated perspectives throughout the text 

2 Instructor’s Manual including all exhibits in PowerPoint and Excel, answers to

all problems in PowerPoint and Excel, and working spreadsheet models of

exhibits and selected problems for classroom use.

Visit www.blackwellpublishing.com/zelman.

544 PAGES  /  0-631-23098-X  [ISBN13: 978-0-631-23098-4]  HB  /  2002

Effective Health Care ManagementEffective Health Care Management

An Evaluative Approach

COLIN PALFREY, CERI PHILLIPS & PAUL THOMASPALFREY , COLINPHILLIPS , CERIThomas , Paul

All University of Wales, Swansea

EFFECTIVE HEALTH CARE MANAGEMENT presents the principles and criteria necessary to

evaluate and enhance the quality of health care services in the NHS today. It

provides an overview of health care management and health care policy, explores

evidence based practice, and examines the ongoing need for management

evaluation.

208 PAGES  /  1-4051-1161-5  [ISBN13: 978-1-4051-1161-4]  PB  /  2004
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As the globalization of trade gathers momentum, competition is

becoming progressively more fierce and opportunities for gaining an

edge over competitors are increasingly difficult to realize. GLOBAL

LOGISTICS MANAGEMENT: A COMPETITIVE ADVANTAGE FOR THE 21ST CENTURY:

2 Investigates the nature of individual logistics activities 

2 Demonstrates how these activities can be woven together to form integrated systems

2 Provides both managers and students with the knowledge and skills necessary to turn

corporate logistics activities into a source of sustainable competitive advantage.

The book is written in a clear and straightforward manner. The focus throughout is global, and

examples of real-world applications of the principles discussed are drawn from organizations in

various countries around the world. For the second edition, new cases have been added to

reflect recent technological developments and current preoccupations such as security and

more effective supply chain management.

A series of PowerPoint slides to accompany this text for teaching purposes is available at

www.blackwellpublishing.com/gourdin.
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JAMES P. WARREN & RUTH CARTERDES, ED Warren, James Carter, Ruth

All Open University

This wide-ranging reader locates supply

chain management, lean production and

related practice within the holistic concept

of total product systems. It emphasizes the importance of effective

management of supply chains and supply networks across all stages

of the complete ‘cradle-to-grave’ product life cycle, including the

phases of purchase by consumers and other end users, product use

and support, and end-of-life reprocessing.

The book:

2 Reflects the increasing importance of supply chain management

to organizations of all types, across service sectors as well as in

manufacturing

2 Presents multi-disciplinary and international readings in four

distinct sections, focusing on:

· theoretical and conceptual issues

· inter-organizational relationships within product systems

· achieving change within organizations

· particular issues and challenges for micro, small, and 

medium-sized enterprises.

2 The introductory chapter establishes a framework for advancing

policy and practice across total product systems.
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This READER provides a critical review of

British transport policy since the Labour

Government came into office in 1997 and

looks at possible solutions to Britain’s ongoing

transport problems. It brings together the

best recent articles on transport from the

quarterly Public Money & Management, now revised and updated,

with specially-written additional studies. Throughout, the emphasis is

on critical discussion of how policies are being delivered in practice,

and on constructive ideas for improvement.
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