Lesson Plan 3.1
Social Construction of the News and News Values
Aim
To introduce students to the social construction of the news, and in particular the concept of news values.

Preparation

The teacher will need to have acquired enough sets of a ‘quality’, a mid-market and a ‘red top’ tabloid for the same day so that each group can study all three (though not all groups have to study the same day’s papers). Students will need to refer to Table 3.4 in the textbook on Galtung and Ruge’s news values.
Activity

1. Teacher-led discussion on why there are a variety of different types of newspaper, and how and why they differ in terms of their presentation and content.

2. Teacher introduction to the idea of news values, pointing to Galtung and Ruge’s news values shown in Table 3.4 on page 208, and linking this to the working assumptions of journalists and editors. 

3. Divide class into groups. Each group should be given a quality, mid-market and red top tabloid newspaper for the same day. They should then spend some time analysing each newspaper, identifying the news values they appear to use derived from Galtung and Ruge, and identifying the differences in the news values used by the three newspapers.

4. Each group should then feed their findings back to the rest of the class.

Debriefing

The teacher can refer back to the significance of news values, how they affect all media, the extent to which they mean not all views get represented in the media, and how they contribute to the social construction of the news.

