Lesson Plan 3.2

Gender and the Media

Aim

To develop students’ understanding of gender representations in the media, and their understanding of whether there are clear stereotypes and whether or not these are changing (note: this lesson could be adapted for a range of media representations apart from gender)
Preparation

Some of this lesson will need preparation at home by the students, or a previous lesson, depending on the school or college resources available. Students should have read pages 212-18, and be familiar with media representations and ideas of gender stereotyping of both men and women. In particular, they should be aware of the female stereotypes on pages 214-15 (The WAG, The Sex Object, The Supermum, The Angel, The Ball Breaker, and the Victim) and the male stereotypes on pages 215-16 (The Joker, The Jock, The Strong Silent Type, The Big Shot, The Action Hero, and the Buffoon).
Activity
1. Students should carry out a content analysis of any media they use, and classify and give specific examples using the framework of the gender stereotypes above, and any others they come across. They should also seek to identify any changes in gender representations. Depending on the configuration of the group, it may be possible to get females looking at male representations, and males looking at female representations, and divide this again into different types of media, e.g. television, magazines, newspapers, cinema, and the internet. 

2. Each group or individual should prepare a brief report on their findings and present it to the rest of the class, citing specific examples of advertisements, TV programmes, etc.
Debriefing

Teacher-led discussion on gender representations, stereotyping, and the extent to which these are changing. Why do stereotypes matter? What consequences do they have for individuals?

