Global Development

USING YOURSOCIOLOGICALIMAGINATION
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Cne Mustration of the global commedity chain
can be found in the manufacture of the Barbis
daoll, the maost profitable toy in history, The forty-
aomething teenadge doll salls at a rate of two
pear sacond, bringing the Mattel Corporation,
bazed in Los Angeles, USA, well over $1 hillion
in armual revermes. Althoudgh the doll 22]ls
mainly in the United States, Europe and Japan,
Barbis can be found in 140 countries arcund
the world. She iz a truly global citizen (Tampeat
1998). Barbie 13 global not only in sales ut In
terme of her birthplacs as well. She was never
made in the United States. The first doll was
madein Japanin 1259, when that country was
gtill recoverng fom the Sacond World War and
wages were low. As wadges rose in Japan, Barbie
moved to other ow-wage countries in Asia. Her
multiple origins today tell us agreat deal albout
the aperation of global commedity chains.

Barbiz iz designed in the United States,
whera her markating and advertising strategics
are devized and where most of the profits
are made. But the only phiysical aspect of the
doll that 1s 'made in the USA' is her cardboard
packadging, alorg with some of the paints and
cils that are used in decoration.

Barbia'z body and wardrobe span the globe
in their cricines:

1 Barbie begins her life in Sandi Arabia, whers
oil is exiracted and then refined into the
aethylene that iz used to create har plastic
body.

Taiwan's state-owned ol mporter, the
Chinese Petroleum Corporaticn, buya the
ethylene and 2el2 it to Taiwan's Formaosa
Flastic Corporation, the world's largest
procucer of palyvinyl chleride (FVWC)
plastica, which are uzed n toys. Formeosa
Plastice converts the ethylens into the PVC
pelletz that will be shaped to maks Barbis's
body.

The pallets are then shipped to cne of the
four Asian factories that make Barbie —two
in zouthern China, cne in Indonesia and
onein Malaysia. The plastic mould injection
machines that shape the doll's body, which
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are the moat expensive part involved n
Barbis'zs manufacture, are mads in the United
States and shippead to the factorias,

Umee Barkbie's body is moulded, she gets her
nylon hair from Japan. Her cotton draszes
are made in China, with Chineze cotion — the
cnly raw material actually to come from the
country where most of the dollz ara mads.
Hong Eorg plays a key role in the
marmfacturing process of the Chinese
Barbise. Nearly all the material used in har
marmfacture is shipped into Hong Kong —
cne of the world's largest ports — and then
trucked to the factories in China. The finished
Barbias leave by the same route. Some
23,000 ttucks make the daily trip betwesn
Hong Korky and southern China's toy
factories.

Sowhers is Barbio actually from’? The
cardboard and cellophane box containing the
‘My First Tea Party’ Barbie iz laballed 'Made
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in China', but, as we have seen, almost nona of
the materials that go into making her actually
originate in that country. Out of her $9.99 retail
prce i1n the USA (about £5), China gets only
about 35 cents, mainly in wages paid tothe
11,000 peasant women who assembla herin
the two factories. Back in the United States,

on tha other hand, Mattel makes about $1 in
profits.

Vihat about the rest of the money that is made
when Barbie is sold for $9.99? Only 65 cents is
needed to cover the plastics, cloth, nylon and
other materials usad in her manufactura, Iviost of
the money goas to pay for machinery and

equipment, tranacoeanic shipping and domestic
trucking, advertising and merchandising, ratail
flocr spaca - and, of course, the profits of Toys
f1' Us and other retailers. What Barbie production
and corsumption shows us is the effectivenass of
giobalization procasses in connecting together
the world's economies. However, it also
damonstrates the unevenness of glebalization's
impact, which anables some countries to benefit
af the expense of others. This means that we
cannot assume that global commodity chains will
inevitably promcte development right across the
chain of societies involved.
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